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l. EXECUTI VE SUMMARY

This Country Commercial Guide (CCG presents a conprehensive | ook at
Portugal 's conmercial environnment using economc, political and market

anal ysis. The CCGs were established by recomendation of the Trade Pronotion
Coordi nation Conmittee (TPCC), a nulti-agency task force, to consolidate
various reporting docunents prepared for the U S. business community. Country
Conmer ci al CGuides are prepared annually at U S. Enbassies through the conbi ned
efforts of several U S. governnent agencies.

Portugal offers an energing market within the framework of the European Union
Portugal s energi ng market status nmeans new opportunities and high growth
rates. European Union nmenbership and participation in the first tier of the
nonetary uni on nean stability and continued growth due to EU infrastructure
funds. Together they offer U S. exporters an opportunity to do business with a
country that Business Week called a “European Tiger” and to export to an
expandi ng corner of Europe--our |argest bilateral trade partner

Since Portugal joined the EU in 1986 its econony has gradually cone alive.
Portugal has nade trenendous strides in the |ast dozen years. A recent article
in USA Today, profiling Lisbon, stated that 500 years ago, |eading up to Vasco
da Gamm’s di scovery of the trade route to India, Portugal was at the center of
wor | d di scovery and innovation. And then it took a well-deserved rest--for 500
years! Well, this may be a little exaggerated, but ever since Portugal’'s wake
up call the country has been on the nove.

Portugal is a great story these days. Froma politically and economcally

i sol ated nation a decade ago, it has managed to transformitself into a | eader
at the center of the European and world stage. Just in the past two years it
has hosted high-1evel international neetings (OSCE and NATO, won a non-

per manent seat on the UN Security Council, and opened a world exposition. The
Port uguese econony is thriving, with record highs in its stock market, |ow
unenpl oyment, and a foundi ng nmenbership in the European Monetary Uni on of
which its leaders are justifiably proud. After years at the periphery of the
| berian Peninsula, Portugal is finally fulfilling its geo-strategic and
econom ¢ potential as the gateway to a unified Europe - especially Southern
Eur ope and Afri ca.



Since Portugal’s entry into the European Community in 1986, the country has
undergone a trenendous transfornmation. Portugal has successfully parlayed a
dozen years of well-nanaged EU infrastructure funds into strong economc
growm h, lowinflation and substantial new foreign investnent in productive
capacity. Portugal has increased its standard of living closer to that of its
EU partners. GDP per capita on a purchasing power parity basis rose to over
70% of the EU average in 1997 fromjust over half of the EU average in 1986.

I nports and exports have expanded rapidly and growth during 1997 is expected
to be in the 7-8%range for both. Exports have nmushrooned over the past decade
as Portugal has benefited fromthe EU open market and the takeoff in inports
under scores strong Portuguese denmand for forei gn goods. The increasing

i nfluence of both inports and exports show the rapid i ntegrati on of Portuga
into the gl obal econony.

In agriculture, soybeans are the nunber one export to Portugal in value terms
(USD 83 mllion in 1997) followed by corn (USD 69 nmillion). Gain exports to
Portugal (and the EU) are subject to high tariffs, but the U S. has access to
a special Portuguese 500,000 MI corn quota for non-EU suppliers. Policy
problens related to the cl earance process for new bi o-engi neered corn
varieties seeded in the U S. have led to a tenporary suspension of corn

i mports during 1998. Other products that continue to have high market
potential in Portugal are cotton, hides and skins (including finished

| eat her).

Larger than it seens

For U S firnms, Portugal’'s energence as a full partner in Europe has neant a
stabl e | ocation open to foreign investnent and an increasingly attractive
mar ket for exports. Portugal today should be viewed for what it is -- an

i ndependent European market of 10 mllion which is sonmewhat under-served by



U S. suppliers since many of these firnms have yet to discover the country. As
only the 33/34th | argest narket for the direct export of U S. goods and
services, Portugal does not frequently rank on top of the lists of new markets
to explore. But, Portugal does have a nunber of things going for it that argue
for US. firnms to pay closer attention to the nmarket: significant indirect

U S. inports; strong trade links as the pre-em nent supplier to Lusophone
Africa; and the prospect for continued growh stemmng in part from ongoing EU
i nvest ment .

Statistics would have one believe that the U S. is prinarily involved in

sel ling heavy equi prent, nachinery and agricultural commodities to Portugal
But this is only part of the story. The U S. offers a strong narket presence
in high technol ogy including conputers, software and tel ecomuni cati ons. The
U S. accounts for nore than 50% of the conputer equipnent in Portugal and
probably close to 70% of software. In addition to these itens, best prospects
for non-agricultural exports include; tel ecomunications equi pnent, nedica
equi pnent, scientific and | aboratory instrunents, pollution control equipnent,
and franchising. Due to transportation, distribution and taxes, nmany of these
goods are shipped to Portugal indirectly fromthe US. arriving from

di stribution centers or suppliers located in other EU countries. Actual U S
exports and narket share are probably double the official figures of USD 1
billion and 4% respectively.

Portugal is also the pre-eninent supplier of goods and services to the
Lusophone African countries of Angola, Myzanbi que and Cape Verde. For exanpl e,
Portugal accounts for nore than 50% of Angola' s inports. Many of Portugal’s
key distributors and firns have offices in Africa or travel there on a regul ar
basis. It is not uncommon for 10% of the total market for products in Portuga
to actually be accounted for by the re-export of goods to Africa.

EU, Infrastructure and | nvest nment

Scratch the surface of alnbst any nmmjor project in Portugal and you turn up
the presence of EU funds. Miuch of Portugal’s strong growth and investnent can
be attributed to Portugal’s nenbership in the European Union. EU co-fundi ng
has been used for a variety of infrastructure, devel opnent and training
projects. Wiile the funds offer a key boost to continued growh, they also
mean that U S. firns need to deal through their U S. subsidiaries in Europe or
through EU partners to bid on the many EU funded projects. Al though these
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projects are not officially tied to any one country, in practice, contracts
are awarded only to EU firns and their subcontractors.

Over the period 1997 - 2000, the governnment will invest some USD 20 billion in
regi onal devel opment projects in virtually every sector of the econony.
Portugal will fund two-thirds of the investnment, the EU one-third. EU backed
i nvestment will have an inpact on a nunmber of major infrastructure projects,

i ncl udi ng; expressway and railway construction and expansion, the Porto netro,
the renovation of the existing bridge over the Tagus River in Lisbon and
construction of a second bridge, construction of a nationw de natural gas

pi pel i ne, construction of the Alqueva Damand related irrigation works, and
conpl ete renovation and devel opnment of a new section of Lisbon as the site for
EXPO 98, Lisbon’s Wrld Exposition

EU funds remain instrunmental in attracting private direct investment to
Portugal. 1In 1993, Portugal and the EU agreed on a USD 7 billion package of
subsi dies and grants to encourage foreign investrment in industrial devel oprment
during the period 1994 - 1999. EU backed incentives, often totaling 25-40% or
nore of total project costs, have been used effectively as a decisive factor
in plant |ocation decisions. These funds were key in attracting the huge

For d/ Vol kswagen mi ni van nmanufacturing plant and in retaining and expandi ng
such high tech facilities as the Texas Instrunments/Samsung CPU plant. In
addition to the financial incentives, international conparisons show that
Portuguese | abor costs in nmanufacturing are anong the | owest of al

i ndustrialized countries.

Strong and Stabl e

The political |eadership, regardless of whether it is the center right or

| eft, supports broadly simlar policies on nost issues. The governnent has
been able to guide Portugal with a steady hand due in part to its successfu
canpaign to be in the first tier of countries entering the European Econonic
and Monetary Union (EMJ)

On May 2, 1998, European Union (EU) | eaders approved Portugal’s nenbership in
the group of eleven EU nenber states that adopted a single currency, the Euro,
on January 1, 1999. Declining inflation and long-terminterest rates and
rising confidence in Portugal resulted in investnent- and private consunpti on-
| ed real economic growh of 4% in 1998. That growth has slightly decreased to
the 3 — 3.5%range in 1999. Portugal’s external accounts remained broadly in
bal ance and financial markets were buoyant in 1997 and 1998. Bond yields fel
sharply to match their Gernman equival ents and the stock market expanded

rapi dly. Unenpl oyment declined to 4.8%in the first quarter of 1999. Labor
regime rigidities such as high severance and social costs continue to hanper
even greater enploynment growth. Governnent bureaucracy remains burdensone and
commercial legal channels are still very slow

Country Conmmercial Quides are available for U S. exporters fromthe Nationa
Trade Data Ban's CD-ROM or via the Internet. Please contact Stat-USA at 1-800-
Stat-USA for nore information. Country Conmercial Cuides can be accessed via
the World Wde Wb at http://ww. stat-usa.gov; http://ww.state.gov/; and




http://mac. doc. gov. they can al so be ordered in hard copy or on diskette from
the National Technical Information Service (NTIS) at 1-800-553-NTIS. U S
exporters seeki ng general export information/assistance and country-specific
comercial information should contact the U S. Departnment of Commerce, Trade
Information Center by phone at 1-800- USA- TRADE

For more information on Portugal and on other European markets, visit the
Showcase Europe home page at www. sce. doc. gov.

Chapter I1: Econom ¢ Trends and Outl ook
Maj or Trends and CQutl ook

Twenty-five years ago, at the tine of the Portuguese revol ution
Portugal was considered the poor man of Europe. The revolution, which
unl eashed dramatic political and social changes in the country, has al so
triggered profound changes to the Portuguese econony. In particular follow ng
its menbership in the European Union in 1986, Portugal has wi tnessed an
econom ¢ convergence with its wealthier European neighbors. Portugal’'s GDP
per capita, which had been only 53 percent of the EU average in 1985, has now
risen to nore than 70% of the EU average by 1997. Menbership in the European
Uni on has al so deepened Portugal’'s trade relations with Europe. Between 1985
and 1998, Portuguese exports to other EU nmenber states rose from 68. 7% of
total exports to 81.5% of exports. Simlarly, Portuguese inports fromthe EU
rose over the same period from48.8%to 77.2% of the total

Over the last six years, practically all the econom c indicators have
been positive. The Portuguese econony has experienced robust econom c growh
since 1993, driven primarily by investnent and by domestic consunption. In
1998, the econony grew at an estimated 3.9% well above the EU average.
Portugal s unenpl oynment rate, currently at 4.8%is also significantly better
than those of its neighbors. Finally, over the same period, 1993-1998, the
gover nment budget deficit fell from®6.1%of GDP to 2. 3% of GDP and direct
state debt has fallen to 60.9% of GDP

Much of Portugal’s current economc prosperity is linked to its decision
to join the European Monetary Union (EMJ). Portugal and 10 ot her European
countries agreed to a nonetary union in 1998. Since January 1, 1999, they
have tied their currencies to the “Euro” and turned over nanagenent of
nmonetary policy to the European Central Bank. Although qualifying for EMJ
required fiscal and nonetary discipline, the steps taken to do so created a
virtual circle with exchange rate stability leading to price stability and
falling interest rates. Lower interest rates, in turn, stimulated the econony
and reduced the governnent’s cost of borrow ng, both of which made it fairly
easy for the government to reach the fiscal targets required by EMJ

VWil e the benefits have been substantial, nonetary union may al so give



rise to econonmic challenges for Portugal. One synptomof the current econonic
boomis an inflation rate (neasured by the consuner price index) higher than
that experienced in the rest of the “Euro-zone”. Although inflation (2.8% is
still quite low, some economi sts worry that the differential will ultimately
af fect Portugal’s conpetitiveness vis-a-vis its European partners. Wthin the
EMJ, however, the Portuguese Central Bank can no |onger address this slight
over heating of the Portuguese econony through nonetary policy. The only too
left to policy nmakers, a tighter fiscal policy, has proven to be a difficult
one to enploy particularly in an el ection year

Wiile the falling interest rates have been a boon to Portuguese
consuners, they have al so brought a burgeoning | evel of househol d i ndebt edness
whi ch concerns sone econom sts. Between 1994 and 1998 househol d debt, largely
in the formof honme nortgages, has risen from28.6%to 60.8% of disposable
incone and from21.1%to 44.1% of CGDP. While nost econonists believe that
current levels in thensel ves are not dangerous, the rapid growth in debt is
not sustai nable. Beyond concerns about sustainability, there is sone worry
t hat hi gher debt |evels could exacerbate any future econom c downturn. Al so,
since nost of this is “floating-rate” debt, disposable incone can be nore
rapidly affected by changes in interest rates by the European Central Bank
Finally, the greater availability of hone nortgage financing has contributed
to arun-up in real estate prices which is not sustainable.

Principal Gowh Sectors

Over the longer term Portugal has been in a transition froma largely
agrari an and fishing-based econony to one based on nmanufacturing and servi ces.
In 1971, the percentage of the Portuguese workforce engaged in agriculture,
forestry, hunting and fishing was 26.2% By 1998, this had fallen by half, to
13.6% Over the sane period, the percentage of the Portuguese workforce
i nvol ved in the services sector of the econony rose from39%to 50.7% Over
the | ast three decades, the percentage of the workforce engaged in
manuf acturi ng has renmai ned steady at about one-quarter of all workers.

From a nacroeconom ¢ perspective, over the last three years, the sectors
of the econony experiencing the fastest real growth have been banki ng and
i nsurance (7.5%yr), construction (6.9%yr.), and other services (5.1%yr.).
The sector representing trade, and the restaurant and hotel business grew at
the sane rate as GDP (3.5% yr.), while growh in agriculture, fishing, energy
and the industrial sectors |agged the rest of the econony. The nacroeconomc
figures may be misleading with respect to future growh areas, however. For
exanpl e, much of the construction sector growh cane during the run-up to
Lisbon’s international fair, EXPO 98. In addition, recent growh in the bank
sector nay be related to a possible one-tine expansion in household credit in
t he econony.

Governnment Role in the Econony

One result of Portugal’s 1974 revolution was a state takeover of many of
the country’s industries. Follow ng accession to the EU, however, Portuga
began dismantling its systemof state ownership and the country has adopted an



aggressive privatization program In 1988, the Portuguese public sector
accounted for 19.7% of GDP and 5.5% of the country’s total enploynent. By the
end of 1997, those nunbers had been reduced to 8% and 2. 6% respectively.

The primary privatization mechani sm has been to sell shares in these
conpani es, either through a public offering or a private sale, often through a
series of allotnents involving both. In a nunber of cases, the governnment has
retained a “gol den share” which accords it veto rights over certain corporate
decisions. According to the Mnistry of Finance, to date, there have been
approxi mately 150 such sales involving the shares of al nost 100 conpani es.
Recei pts from privatizati ons have totaled nore than $21 billion since 1989 and
52% of the proceeds have been used for public debt redenption. In 1998, the
mar ket capitalization of privatized firns accounted for 58% of the tota
mar ket capitalization in the Lisbon Stock Exchange.

Additional privatizations are expected in 1999 and future years. In
addition to further tranches of the stock of such conpani es as Portuguese
Tel ecom (t el ecommuni cations) and EDP (power generation), there are other |arge
state firns in the initial stages of privatization. These include the state
airline, TAP, and a newl y-forned energy hol ding conpany which will conbine the
state’'s interest in natural gas transm ssion and petrol eum refining.

Infrastructure Situation

Portugal ' s economc growth over the | ast decade has been acconpani ed by
a heavy investnent in infrastructure inprovenents, |argely funded by the EU
From 1987 to 1998, Portugal received net financial flows fromthe EU of
approximately $24 billion. The greatest portion of these funds were disbursed
t hrough t he European Regi onal Devel opnent Fund. As a result, the country has
made a nunber of major infrastructure inprovenments, nost notably a system of
noder n hi ghways. Additional infrastructure projects are expected over the
next several years including; a newinternational airport (to be built at Oa,
north of Lisbon), new nmetro systens in Porto, an upgrade of the country’s rai
system a second phase of a natural gas pipeline systemand additiona
hi ghways, dans and port projects.

[11. POLITICAL ENVI RONMENT

Nature of Political Relationship with the United States

Bil ateral relations between the United States and Portugal are
excel l ent, characterized by shared denocratic values and simlar foreign
policy perspectives. Ties between the two countries are strengthened by the
approximately two mllion Anericans who cl ai m Portuguese descent. A charter
menber of NATO Portugal is a strong proponent of vigorous bilateral and U S. -
EU transatlantic ties and of active American involvenent in European security
affairs. The United States has maintained a mlitary presence in the Azores,
an aut ononous region of Portugal, since World War 11

Maj or Political |ssues Affecting Business Cinate




Currently, there are no major political issues which would have a
negative effect on Portugal’s business clinmate.

Brief Synopsis of Political System

Portugal is a small country and the ol dest nation state in Europe,
havi ng essentially established its current borders in the 12'" century. As a
result, the Portuguese have a strong sense of national identity and regiona
fragmentation is not a potent political issue here. The country is a stable
parliamentary denmocracy with a directly el ected president who wi el ds
significant authority, including that of appointing the Prime Mnister and the
cabinet. The President nust be guided by the results of the |egislative
assenbly el ecti ons when he appoints the Prine Mnister and the Cabinet. The
Prime Mnister is responsible for managi ng Portugal's donmestic and foreign
policy, except in a few issue areas where the constitution gives the president
direct responsibility.

In the Cctober 1995 elections, the center-left Socialist Party (PS) won
a plurality of 112 out of the 230 seats in Portugal's unicaneral |egislature,
and fornmed a mnority governnment under Prime Mnister Antonio Guterres.
CGuterres inplenented a centrist programof fiscal restraint that continued
Portugal s preparation for entry into the European economni c and nonetary uni on
on January 1, 1999. Cuterres increased enphasis on social cohesion, with
greater spending on health and education and a nationw de m ni nrum guar ant eed
i ncome. He also continued his predecessor’'s program of privatization of nmjor
state-owned firms. The next parlianentary el ections are schedul ed for Cctober
10, 1999.

The Presidential election in January 1996, was won by the Sociali st -
backed candi date, former Socialist Party |eader Jorge Sanpaio. For the first
time since the 1974 revolution, the presidency and the governnent are in the
hands of a single party. The next Presidential election is due in 2001.

The center-right Social Denocratic Party (PSD), was in power from 1985
to 1995, and is expected to be the primary opposition in the upcom ng
el ecti ons. According to current polls the PS could win an outright majority
inthis year’s elections. This limts the PSD's effective margin for
parliamentary maneuver. On nost crucial issues, PS and PSD policies converge.
The ol d-1ine Communist Party (PCP), on the left, and the nationalist Popular
Party (CDS/PP), on the right, each attract a small part of the electorate
(currently less than 10%. Al of the opposition parties have at tines given
tacit or explicit support for policies supported by the PS mnority
gover nnent .

I V. MARKETI NG U. S. PRODUCTS AND SERVI CES

In doing business in Portugal, U S. business should keep the follow ng points



in mnd.

- Local Representative. You need a |local representative who nust have good
contacts in order to be aware of future contracts and to participate in
tenders. Portugal is a small country and knowi ng people in your industry is
i mportant.

- Exclusive Distributor. One distributor appointed on an exclusive basis is
t he ideal

- The Iberian Peninsula. Portugal and Spain are not one honbgeneous narketing
area. Normally your Spanish distributor should not be asked to cover Portuga
unl ess the Spanish conpany is willing to set up a separate Portuguese entity
to handl e this. The Portuguese resent the assunption that the Spanish know the
Portuguese nmar ket and Spanish distributors are largely ineffective in
Por t ugal .

- Inmpact of the EU. |If honmework has been done for other EU nmarkets it's
basi cally done for Portugal. Many projects are EU-funded so an EU partner is
fundanment al when bi ddi ng on these

- Slow Down. Business takes tinme as conpared to northern Europe because
personal contacts are inportant. Your custonmers want to get to know you
before they will trust you.

- Business is Honorable. There are relatively few trade conplaints. Because
t he busi ness community is close knit and many distributors are famly run
operations, trade disputes are few and are nornally resol ved out of court.
But, if you do have to resort to the courts be prepared to wait and wait. The
Portuguese | egal systemis hopelessly slow and is the biggest single cause of
unresolved U. S. conpany trade conpl ai nts.

- English is Common. Although Portugal is a European country it |ooks to the

Atlantic and to trade with others. The U S. is well respected in the narket
and conpani es can usually do business in English

DI STRI BUTI ON AND SALES CHANNELS

The Portuguese popul ation is concentrated on the coast. The major distribution
centers are Lisbon in the South and Porto in the North, though the regiona
centers of Braga (north of Porto) and Setubal (South of Lisbon) have conme much
into their own in recent years. The Lisbon region accounts for 21% of
Portugal 's popul ation with 63% enpl oyed in services and 33% enpl oyed in

i ndustry. Major industries as well as the head offices of many |arge
corporations are |ocated here. Modst financial institutions have al so chosen

Li sbon to locate their headquarters. The Lisbon area has the highest

pur chasi ng power in the country and suffers, |like many netropolitan areas,
fromtraffic congestion and rising costs. Porto is the nmost dynanmic industrial
devel opnent area in Portugal. It accounts for 16% of the Portuguese popul ation
and is also an area of high purchasing power. Half of all inporters and



di stributors have offices in Porto and US firms | ooking to appoint a

di stributor in Portugal should not overlook this fact. The Comercial Service
mai ntains an office in Porto prinmarily to | ocate and to service these
distributors. Porto is now connected to Lisbon by a new notorway and a new
bridge over the Douro River. The coastal region between these two, and
extending into Braga and Setubal, is where the large majority of Portuguese

i ndustries are | ocated.

Portugal is a relatively snall country and nost sal es channels cover the
entire territory. Distribution centers tend to be located in Lisbon and Porto.
However, many large i nporters and whol esal ers have branch sal es offices and/or
sub-agents or dealers in the principal cities and towns, including those of

t he Portuguese islands of Madeira and the Azores.

USE OF ACENTS/ DI STRI BUTORS; FI NDI NG A PARTNER

American firms interested in selling in Portugal generally start by appointing
an agent or distributor. This may be followed by the establishnent of |oca
facilities through wholly owned subsidiaries or joint ventures. Mbst

manuf act urers/exporters are comonly represented in the market through

excl usive inmporters/distributors who may appoi nt sub-distributors and deal ers.

Ceneral ly agent/distributors who operate a sales network that covers the
entire country expect exclusive representation agreements. They tend to be
quite specialized in their respective market segnent. It is often the case
that an Anerican firmoffering a wide range of products may require
representation in the Portuguese market by different |ocal firns dependi ng on
the particul ar product.

Large retail stores and hypermarkets (Junmbo, Continente, Carrefour, Feira
Nova, Lidl) are growing very quickly. This may be an alternative sal es channe
for sone products. Sonme of these organizations buy/inmport directly and
generally do not raise problens of financial/credit reliability.

Portuguese | aw di stingui shes two types of distribution contracts: agency
agreenments and conmerci al concession agreenents. Generally, relationships

est abl i shed between Anmerican and Portuguese conpanies, with or wthout a
witten agreenent, neet the requirements of the Portuguese | aw. However, a
good Portuguese agent/distributor respects any informal type of commerci al
agreement made with his suppliers. As a EU country, Portugal is subject to EU
directive 86/653/ CEE whi ch protects conmercial agents in their relations with
t he conpani es for which they work.

The Conmercial Service (CS) at the American Enbassy in Lisbon can help
American exporters find a partner in Portugal. The services offered in Lisbon
i nclude all the export assistance core prograns of the United States
Department of Commerce. They are targeted at the devel opnent of sal es | eads or
finding potential partners and have a | ow cost.



FRANCHI SI NG

The Portuguese franchi sing market has grown steadily over the past decade and
enj oys an annual growth rate of 20-25% Even though the npst devel oped
segnent of franchising in Portugal is clothing, the fast-food sector
represents about 15% of the total market. Services is currently the fastest
growi ng segnment. However, other sectors should be considered, since Portuga
of fers many opportunities for expansion and the market has considerabl e room
for new, internationally known franchising concepts.

DI RECT MARKETI NG

Since 1989 mail order and TV-sal es have becone effective direct marketing
nmet hods and have grown rapidly. Between 1996 and 1997 sal es growt h was
estimated at 15% and presently there are 50 direct marketing firns in the
mar ket. The nost popul ar direct marketing sectors are cul tural,
instruction/training and anusenment materials (33% of sal es) and apparel and
clothing (17% of sales). Qther successful areas are housewares, perfunes and
cosnetics and art/collectible products.

The expansion of this type of marketing has not been greater because
Portuguese mmiling expenses are still high and consuner confidence in direct
mar keting nethods is | ow Portuguese consumer protection regulations and | aws
are consi dered adequate, however authorities inplenmenting controls and
conducting inspections often fail to do so effectively.

Direct marketing is increasing in inmportance as a sales nethod and is

expandi ng every year to new areas of activity including "on-line/lnternet"
shopping for office supplies and conputer accessories and groceries.

JO NT VENTURES/ LI CENSI NG

Joint ventures and licensing are alternative ways to enter the Portuguese

mar ket. Joint ventures between Anmerican and Portuguese firnms are treated under
Portuguese |l aw as a foreign i nvestnent operation which may take the form of
any type of business firm In regards to tax treatment and incentives, both
donestic and foreign owned are treated equally and in the same manner

Speci al regul ations apply to investnent in government-owned or jointly-owned
conpani es. State-owned nonopolies are being elinmnated. Certain sectors will
continue to be government-controlled such as mail, water distribution, sewage,
rail service, airport and port authorities, and armanments. Tel econmmuni cati ons,
except for fixed tel ephony has been largely privatized and is set for conplete
i beralization on January 1, 2000.

Licensing is a contractual arrangenment in which the Iicensor nmakes avail abl e
or sells its know how, patents, trademarks or copyrights to a |icensee for
conpensation. Franchising could be considered as an inportant form of know how
i censing and one which is expanding in Portugal
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Anerican firnms shoul d perhaps be reninded of the obvious: as a fully-

i ntegrated nenber of the EU, Portugal abides by the foreign trade and

i nvestment rules that govern the rest of the EU. Watever applies in other EU
countries applies to Portugal. If an Anerican firmis mastering EU regul ati ons
prior to exporting or investing in the EU, it has already done its honmework
for Portugal. However, enforcenent of sone intellectual property rights | aws
is still weak.

STEPS TO ESTABLI SH AN OFFI CE

In 1995, the Portuguese Government |iberalized foreign investnment in Portugal
To establish an office in Portugal, that is, to create a new Portuguese
conpany recogni zed as such under Portuguese |aw, may be a process that offers
some difficulties to a foreigner. However, it is not so difficult if sone
sinmple steps are followed. Any US entity interested in establishing a conmpany
in Portugal should visit and discuss the project with both the CS of the
Ameri can Enbassy in Lisbon and | CEP-Portuguese Institute of Foreign Conmerce.

Ceneral ly, CS-Lisbon reconmends that the foll owing steps be taken to establish
a conpany in Portugal with the assistance of a docunentation agent (an

i ndi vi dual or company specialized in handling adm nistrative procedures to
obt ai n | egal docunents) or a | awer

- Apply for a nanme (which may be the parent conpany nane in the United
States), a certificate of approval and a provisional |.D. card at the RNPC
Regi sto Naci onal de Pessoas Col ectivas (National Conpanies Registry Ofice).

- Deposit a copy of the company's contract (menorandum and articles of
association) at a Notary Public for eval uation

- Open a bank account in the name of the new company being created and deposit
its initial capital (registered capital) in one of the |ocal banks.

- Sign the conmpany's contract at a Notary Public.

- Have the company's contract published in the Oficial Bulletin (Diario da
Republica) and also in a | ocal newspaper

- File a declaration of activity conmrencenent at the |ocal revenue office.

- Apply to register the conmpany at the RNPC and request a definitive I.D.
Card. Register the conpany also at the Commercial Register (CRC Conservatoria
do Regi sto Comerci al)

- Industrial activities nmust be licensed by any del egation of the Mnistry of

I ndustry co-located at one of the five Regional Coordinating Conmittees of the
nati onal governnent. Conmercial activities generally do not require |icensing.
For commercial activities related to public health or security a |Iicense nust
be issued by the DGC-Direccao CGeral do Conercio (CGeneral Directorate for
Conmer ce) .

11



- Register the conpany at the |ocal Social Security Regional Center

- Have the conpany's work schedul e approved at the Mnistry of Enploynent and
Soci al Security.

- Register the conpany's accounts records at the | ocal Revenue Ofice, at the
Court and at the Bankruptcy Ofice.

- Additional requirenents nmay apply: mandatory insurance, registration of
enpl oyees at Social Security and the registration of any foreign workers at
the Mnistry of Enploynent and Social Security.

- Register investnent of foreign capital in Portugal with the Foreign Trade

Touri sm and | nvestment Pronotion Agency (I CEP) within 30 days of the date of
maki ng i nvest nent.

SELLI NG FACTORS/ TECHNI QUES

In Portugal nodern techniques still coexist with some traditional practices.
Modern sal es techni ques are generally accepted and effective but traditional
val ues continue to be respected. Many busi nessnmen still consider a persona

contact and a handshake stronger than a contract but they will not be offended
if a formal contract is asked.

Port uguese consumers have seen their purchasing power increase every year and
i ncreasingly buy on inpulse. Direct sales, |arge hypernmarkets and shoppi ng
mal | s are becom ng common. For consuner goods the decisive selling factors may
be price, quality, brand name or the product's innovative features. However,
the institutional buyer is quality conscious and very sensitive to pricing.
Most tenders consider price first and quality second. These characteristics
and its market size sonetinmes nake Portugal a difficult market for sone

Ameri can exporters. A good understandi ng of market needs and the demand for
new opportunities should lead to very profitable niches for the Anerican
exporter.

ADVERTI SI NG AND TRADE PROMOTI ON

As in all Western countries some of the preferred techniques to reach
Portuguese buyers effectively are advertising and trade pronoti ons. Portugal
of fers a reasonably priced market in which to advertise. Advertising media is
the sane as in the najority of devel oped Western countries. Newspapers,

magazi nes, TV and nore recently advertising in automatic bank teller machines
are the nost popul ar.

In Portugal there are a nunber of specialized international trade shows.

Foll owi ng are sone of the major newspapers and business journals:

12



PUBLI CO (dai | y)

Conuni cagdo Social, SA

Direccdo Editorial e Admi nistrativa
Rua Ami | car Cabral, It. 1

1750 Li sbon, Portuga

Tel: (351-1) 750 10 75

Fax: (351-1) 758 71 38

DI ARI O DE NOTi CI AS, SA (daily)
Av. da Liberdade, 266

1250 Li sbon, Portuga

Tel : (351-1) 318 75 00

Fax: (351-1) 318 75 08

JORNAL CORREI O DA MANHA (dai | y)
Av. Joao Crisostono 72

1050 Lisbon, Portuga

Tel: (351-1) 318 52 00

Fax: (351-1) 354 03 82

JORNAL DE NOTi Cl AS (dail y)
Av. Boavista, 1588-2.

4000 Porto, Portuga

Tel : (351-2) 606 6065

Fax: (351-2) 200 7762

JORNAL EXPRESSO (weekl y)
R Duque de Pal nel a, 37
1250 Li sbon, Portuga
Tel : (351-1) 311 4000
Fax: (351-1) 354 3858

JORNAL O | NDEPENDENTE (weekl y)
R. Antoni o Pedro, 111-2.

1150 Li sbon, Portuga

Tel: (351-1) 311 85 01

Fax: (351-1) 316 02 00

JORNAL SENMVANARI O (weekl! y)

Rua Sacadura Cabral, 26

1495 Daf undo (Lisbon), Portuga
Tel: (351-1) 414 29 44

Fax: (351-1) 414 33 36

JORNAL VI DA ECONOM CA
Cp. Pequeno, 50 - 5° Esq.
1000 Li sbon, Portuga

Tel : (351-1) 793 77 47
Fax: (351-1) 793 77 48

SEMANARI O ECONOM CO (weekl y)
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Avenida Alnmrante Reis, 113-8o.
1150 Li sbon, Portuga

Tel: (351-1) 352 85 25

Fax: (351-1) 314 8847

- REVI STA VALOR
S.T. & S.F., Soci edade de Publicacdes, Lda
R. Jose Estevao, 87
1100 Li sbon, Portuga
Tel: (351-1) 311 3566
Fax: (351-1) 353 1259

PRI G NG PRODUCT

Pricing a product is very inportant since it influences the evaluation of its
attractiveness in this market. Pricing is the nbst comopn reason why a number
of Anerican products offered in Portugal are not conpetitive. Pricing of

Ameri can products as now practiced tends to directly reflect the dealer's
price in the United States which often includes marketing overhead that: 1)
must be recal cul ated downwards to properly account for actual expenses in the
Portuguese market; 2) nmust not be a "doubl e-counted” expense that is, the
addi ng of Portuguese marketing expenses on top of "built-in" American

mar ket i ng expenses.

The nost appropriate method of pricing a product for the Portuguese market is
mar gi nal cost pricing. This would be the nmargi nal unit cost of production in
the United States plus Portuguese market-specific costs associated with
overseas pronotion, |abeling and packagi ng expenses. To this would then be
added a profit margi n which, when added to the other pricing conponents, would
still render the product conpetitive.

Portuguese inporters currently accept the nore comon terns of internationa
trade (C.1.F, CG&F., F.AS., F.OB. or Ex point of origin). They prefer to
receive C.1.F. quotations or at least F.QO B. quotations including detailed
product descriptions, gross and net shipping weight, volune and time of

shi pment (from where the delivery is nade) and delivery. Proforma invoices
with all the above details are not mandatory but are advi sable and desirable.

SALES SERVI CE/ CUSTOVER SUPPORT

In Portugal there are no rules or current practices regarding sal es
servi ce/ customer support. It is the special nature of the American product or
service exported that deternmines the desirability of this support. However, in
represent ati on/ agency/ di stri butorshi p agreenments, sharing pronoti on expenses
and cooperating in marketing strategies or technical assistance is desirable.

SELLI NG TO THE GOVERNMENT
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Portugal follows the EU directive to the GATT Procurenent Code but has a
derogation covering utilities such as water, transportation, energy and

t el econmuni cations. Portugal also ratified the decisions of the Uruguay Round,
regardi ng governnment procurenent.

Dependi ng on the anbunt, governnent procurenent nay be nade by direct

consul tation, national, or international tenders. National and internationa
tenders are published in the Portuguese O ficial Journal (Diario da Republica,
Series Ill) and in the two |argest daily Portuguese newspapers. Internationa
tenders are al so published in the EU Oficial Journal (Series F).

PROTECTI NG YOUR PRODUCT FROM | PR | NFRI NGEMENT

Trademark Protection - Portugal is a nenber of the International Union for
the Protection of Industrial Property (WPO and a party to the Madrid
Agreenent on International Registration of Trademarks and Prevention of the
Use of False Origins. Portugal's current trademark | aw entered into force on
June 1, 1995 and is consistent with the ternms of the trade rel ated

i ntell ectual property provisions of GATT (TRl PS)

Copyright Protection - The Governnent of Portugal is in the process of
amendi ng nati onal copyright legislation to conformto EU directives and the
copyri ght provisions of TRIPS. Unauthorized reproduction of software renains
a problem despite nobdest success in efforts by the Portuguese Association of
Software Distributors (ASSOFT) to discourage piracy and inprove enforcenent.
VWiile the piracy rate has decreased over the last two years, it remains one of
t he hi ghest in Europe.

Patent Protection - As stated above, Portugal is a nmenber and a party to the
Madrid Agreenment. The Miunich Convention on European Patents went into effect
on January 1, 1992. To conformto the trademark and patent provisions of the
WO (TRIPS), Portugal passed a new Code of I|ndustrial Property that took
effect on June 1, 1995, but this |aw proved inconsistent with TRIPS in certain
regards. Specific legislation was passed in 1996 extending the term of
patents applied for or already in force on January 1, 1996, to the TRI PS-

consi stent 20-year-fromdate-of-filing term The existing code, however,
still does not include provisions to protect test data unless submitted as
part of a patent application. Portugal is already engaged in a review of this
code and hopes to inplenent this and other revisions by the end of 1998.

NEED FOR A LOCAL ATTORNEY

Using an attorney is not mandatory to do business in Portugal. Most
transacti ons can be acconplished w thout an attorney, including the

est abl i shnent of small non-conpl ex busi nesses. However, attorneys are
recomended to sol ve sone types of trade disputes and for the establishnment of
| ocal offices such as joint ventures with local entities or as 100%
subsi di ari es. For sone conplex types of licensing, representation/distribution
and franchising, an attorney is also reconmended to assure conpliance with

| ocal |aw.
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V. LEADI NG SECTORS FOR US EXPORTS AND | NVESTMENT

BEST PROSPECTS FOR NON AGRI CULTURAL GOCDS AND SERVI CES
(USD m | lion, unless otherw se noted)

01 - FRANCHI SI NG
NARRATI VE:
The Portuguese franchi sing narket has grown steadily over the past decade.

Fromthe end of 1995 to 1998, the nunber of franchises has doubled. Wth a
current estimated annual growth rate of 25% franchising seens to have

achieved its best monent in Portugal. At present, there are 300 franchisors
operating in the market and the nunber of franchised units is estimted at
3, 600. Even t hough Portugal is a small market, franchising as a business

concept has not yet reached full maturity. U S. firms have the advantage of
i nternationally known names, but they also need to keep in mind that culture,
lifestyle, taste, etc. are different and may need adj ustnent.

Best Prospects:

- Child care

- Amusenent facilities

- Conpany support services

- Fast-food/restaurants: steak houses/seaf ood/ sal ads
- Autonotive Products and Services

- Maintenance, C eaning and Sanitation

- Educational Products and Services

-  Entertai nment

- Apparel / Fashi on

Franchi ses by country of origin:

Por t ugal 29%
Spai n 21%
USA 13%
France 12%
Italy 8%

NOTE: There is no |egislation covering franchising. However, one of the first
contacts in Portugal should be with the Portuguese Franchise Institute and the
Portuguese Franchi se Association. |In general, nmarket practice and agreenent
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arrangenents are very simlar to those in the U S

02 - COMPUTER SOFTWARE ( CSF)
NARRATI VE:

Portuguese demand for conputer software should present positive long-term
prospects with the introduction of the |atest generation of mcro-conputers, the
devel opnent of tel econmunications, the interconnection of heterogeneous systens
and the creation of val ued-added networKks.

Portuguese demand for conputer software, valued at USD 410 mllion in 1998,
shoul d continue to experience a high growh rate reaching a 17% annual average
over the next three years. Seventy-four percent of Portuguese denmand is net by
inmports. Last year U S. inport share was 35% but the estinated real narket share
for US. trade narks, sone of which are bought fromU S. conpanies with branch
offices in Portugal or inported from European subsidiaries, is about 75% Five
U S. conpanies are anpong the 10 | argest conputer software conpanies in Portugal

Most prom sing subsectors within the sector, along with estinated 1999 tota
mar ket size of each subsector (USD million):

- Business Software (applications for financial institutions,
especially integrated financial systemns)
- Qperative Software (manufacturing applications,
CADY CAM production control and software for main frames)
- Home Ganes and ot her Software

DATA TABLE

1997 1998 1999
A) Total Market Size 349 410 479
B) Total Local Production 191 214 220
C) Total Exports 101 103 106
D) Total Inports 259 299 365
E) Inmports fromthe U S. 91 105 128

Exchange rates (1998) 175
I mport and export statistics for 1998 were provided by SPA - Software

Publ i shers Associ ation, BSA - Business Software Alliance, and the Portuguese
Sof tware Associ ati on (ASSOFT).

03 - TELECOMMUNI CATI ONS EQUI PMENT ( TEL)
NARRATI VE:

Portugal 's tel ecommuni cati ons nmarket offers huge opportunities for investors,
service providers and equipnment suppliers. Privatization and on-going
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i beralizationhave stinulated the creation of several new services, the start-up
of new conmpanies and increased denmand for telecommunication equipnent.
Additionally, the liberalization of the TV sector, the start of a third nobile
t el ephone operator in the mddle of 1998, and the likely establishment of a
second fixed tel ephone operator before 2001 will generate even nore opportunities
for Anerican firms.

The strong performance of the tel ecommunications industry in Portugal has been
a result of inproved infrastructure acconpanied by a significant decrease in
equi pnent costs, and gradual |iberalizationof the sector. The primary driver of
growh is cellular tel ephone service which has experiencedan average growh rate
of 96% since 1992 and has al ready gai ned a 25% share of the tel ecomunications
servi ces market.

Gowth will continue with increased conpetition generated by the new Personal
comruni cati ons Network (DCS-1800) and the approval of a new fixed tel ephone
operator expected to take place before 2000. Anticipating the fully liberalized
mar ket of 2000, all Portuguese tel econmunications conpani es are nmaking | arge
i nvestnents to increase conpetitiveness.

The equi pnent market is expected to grow at a remarkabl e annual rate of 16% from
US $875 million in 1997. Inports constitute 75% of the total market. The US real
share i s much higher than the 4% reported because nost US exports to Portugal are
nmade through ot her European countries. There are nany opportunities for Anmerican
conpani es to expand their business in this area.

Most prom sing Subsectors within the sector and correspondi ng market size are:
- Cellular termnals

- Switchi ng equi pnent
- Fixed termnals

DATA TABLE:

1997 1998 1999
A) Total Market Size: 875 994 1150
B) Total Local Production: 276 280 282
(@) Total Exports: 60 63 65
D) Total Inports: 659 777 933
E) I mports fromthe U S. : 18 21 27

Exchange rates (1998) 175
I mport and export statisticsfor 1998 were provided by | CEP-Institutodo Conercio

Externo de Portugal (the Portuguese Foreign Comerce lInstitute). Al other
statistics are unofficial estinates.

04 - COMPUTERS AND PERI PHERALS ( CPT)
NARRATI VE:
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The Portuguese market for conputers and peripherals (C&) reached USD $685
mllion in 1997, USD $774 mllion in 1998 and is expected to increase to USD $988
mllion in 1999. Donestic denmands must be nmet by inports which total ed USD $832
mllion in 1998 and are expected to continue growing at the high | evel of 13% per
year.

The share of US inports in the Portuguese market for C& s is about 9%
Competitors include the Netherlands with a market share of 26% followed by
France and Germany with shares of 13%each. It is inportant to note that nuch of
t he equi pnent shi pped from Europe cones from subsidiaries of US conpanies. The
real market share of US C&' s is nore than 66% Very large US nultiuser systens
dom nate their nmarket segnment. Four US conpanies are anong the ten largest C&' s
suppl i ers and have about 59% of the market. Denand and inports are expected to
continue growing over the next three years with the share of US products
experiencing a noderate increase.

Most Prom sing Subsectors within the sector and correspondi ng narket size
(1998 estinate) are:

HS Description Val ue of inports
(US$ millions)

- 84714990 - Multiuser PC systens 97
- 84715090 - Large conputers/ mainfranes 96
- 84716040 - Printers 99
- 84716090 - Input equi pnent/POS systens 88
- 847330 - Parts and accessories

for all types of conputers 216
DATA TABLE:

1997 1998 1999

A) Total Market Size: 685 774 874
B) Total Local Production: 33 37 42
C) Total Exports: 84 95 108
D) Total I mports: 736 832 940
E) Imports fromthe U.S.: 68 73 87

Exchange rates (1998) 175
I mport and export statistics for 1998 were provided by ICEP-Instituto do

Conerci o Externo de Portugal (the Portuguese Foreign Commerce Institute). All
other statistics are unofficial estimtes.

05 - APPAREL (APP)

NARRATI VE:
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The textile industry is concentrated in the north of Portugal. It enploys
about 25% of |abor force and is responsible for about 25% of total Portuguese
exports overall. Apparel is the nobst inportant sector and has grown
significantly over the | ast decade. There are nmany new cl ot hing chains
operating in this market. Portuguese inports are divided into three segnents:
fashi on products (inported nmainly fromltaly and France); nediumpriced good-
quality apparel (in which US. products generally conpete); and | ess expensive
articles (fromthe Far East). Inmports of apparel cover about 17% of nmarket
demand. EU countries are the nost inportant suppliers, accounting for about
90% of Portugal's inmports. The main European exporting countries are France
(24%, Italy (22%, Spain (21%, and Germany (12% . |Inports of sportswear
fromthe U S. are expected to increase at an annual rate of about 15-20%
during the next two years.

Apart from being very popular, US. clothing has a good reputation anong
Portuguese buyers and end-users. U S. nmanufactured apparel is considered to
be durabl e and of high quality. Franchisers of apparel, nainly casual and
sportswear should | ook to the Portuguese narket and the potential it offers.

U S. designers may consider having their clothing manufactured in Portugal and
exported from Portugal to other EU countries.

Most prom sing subsectors within the sector, along with estinated 1999 tota
mar ket size of each Subsector (US$ million):

- Casual wear (nmen, wonen and chil dren) 1,620
- Sportswear 1,520
- Lingerie 1, 350
DATA TABLE

1997 1998 1999
A) Total Market Size 5, 808 6, 380 7,129
B) Total Local Production 6, 812 7.485 8,234
C) Total Exports 2,008 2,210 2,320
D) Total Inports 1, 004 1,105 1, 215
E) Inports fromthe U S. 5 6 7

Exchange rates (1998) 175
I nport and export statistics for 1997 were provided by ANIVEC - Nationa

Associ ati on of Apparel Mnufacturers. Al other statistics are unofficial
esti mat es.

06- LABORATORY AND SCI ENTI FI C | NSTRUMENTS ( LAB)

NARRATI VE:

Expansi on of the market for Laboratory and Scientific Instrunents is supported
by a healthy growth in the pharnaceutical, food processing and bi ot echnol ogy

i ndustries. Analytical instruments usage is rising rapidly in nany areas,
i ncluding that of pollution nonitoring and quality control of industries.
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Private testing | aboratories, including drug analysis, offer a grow ng narket.
On-line analytical instrunents are penetrating the traditional process control
mar ket as their custonmers require faster and nore accurate data to inprove
control of product processes for better quality and | ess waste. Accordingly,
there will be an increasing nmarket for U S. analytical instrunents. The U S.
shares about 14%of this narket. An average annual growh rate of 5-10%is
expected during the next two years.

Most prom sing subsectors within the sector, along with estinated 1999 tota
mar ket size of each subsector (USD million):

- Analytical Instrunents 93
- Measuring and Controlling Instrunments 242
DATA TABLE

1997 1998 1999
A) Total Market Size 442 505 555
B) Total Local Production 29 32 35
C) Total Exports 5 7 8
D) Total Inports 418 480 528
E) Imports fromthe U S. 60 64 74
Exchange rates (1998) 175
I nport and export statistics for 1998 were provided by ICEP - |nvestinento,

Conmércio e Turisnmo de Portugal (the Portuguese Foreign Conmmerce Institute).
Al'l other statistics are unofficial estimates.

07 - ELECTRI CAL POWER SYSTEMS
NARRATI VE:

Portugal inports close to 80%of its energy requirements, the remaining 20%
cones from donestic production. Power generation in Portugal is either therma
or hydroel ectric. Portugal does not have nucl ear power. The Portuguese
electricity supply industry was restructured in md-1994 when the state-owned
producer and distributor of electricity, Electricidade de Portugal (EDP) was
broken into separate operating groups. The EDP hol di ng group, called G upo
EDP, coordinates the group’s operations and strategy; its production conpany
Conpanhi a Portuguesa de Producao de Electricidade (CPPE); a grid conpany, Rede
El ectrica Nacional (REN); four regional distribution conpanies, (divided into
north, south, central Portugal and Lisbon, and the Tagus river valley); and
ten service conpani es. 48% of grupo EDP has been privatized, of which the
Spani sh conpany | berdrol a acquired 2.25% as the strategic partner. An
additional 2.25% of G upo EDP is reserved for a future second strategic
partner. Over a five-year period from 1994/1999, the EU is funding an Energy
Programto develop alternative sources of energy in Portugal. The funds
allocated to this programtotal about USD 1.2 billion, conposed of
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approximately USD 429 million fromthe EU, USD 36 mllion fromthe Portuguese
Governnment, USD 419 nillion from public conpanies and USD 320 nillion fromthe
private conpanies. The installed capacity at power plants of EDP G oup was
23,790 GV at the end of 1997 of which hydroelectric accounted for 12,256 GM
(529% and thernoel ectric power plants accounted for 11,513 GM, (48% of the
total). 1In 1997 Portugal had a total power denmand of 32,046 GM, a 5. 7%

i ncrease over 1996. Co-generation in Portugal offers mmjor opportunities for
grow h. In 1997, co-generation units produced 3,605 GM, of which 826 GW went
to the national grid. Portugal started operating in 1997 a USD 650 m | lion
500 mle, 28-inch natural gas pipeline that runs from Sines in the south to
Val encia in the north. The private conpany Turbogas operates Portugal's first
natural gas-fired power plant at Tapada do Quteiro (northern Portugal).

NOTE: This sector is listed only because it is a regional Best Prospect for
t he Showcase Europe program

DATA TABLE (Cal endar Years):

1997 1998 1999
A) Total Market Size: 216 228 250
B) Total Local Production: 39 41 43
(@) Total Exports: 32 34 37
D) Total | mports: 209 221 243
E) | mports From the U.S.: 8 8.5 9

Exchange rates (1998) 175

The above statistics are unofficial estimtes.

08 - POLLUTI ON CONTROL EQUI PMENT ( POL)
NARRATI VE:

As a menber of the EU, Portugal is required to incorporate into its
environnental laws all the EU s environnental directives issued by the

Eur opean Conmunity, including standards for water and air quality, and urban
solid waste treatnent and recycling. Demand for environnental products and
services has so far been nainly driven by regulations. Polluting firns are
nodi fying their attitude towards the environnent. The governnent is
encouraging themto invest in waste ninimzation, recovery and treatnent to
devel op cl ean technol ogi es and products. Minicipalities are al so encouraged
to recycle their urban solid wastes. The EU has determ ned that solid waste
collection, renoval, and disposal infrastructures nmust be effectively

est abl i shed t hroughout the EU before the end of the year 2000. Accordingly,
best sal es prospects for U S. exporters include filtering and purifying

machi nery and apparatus, sensors and anal yzers, recycling equi pnent, and heavy
nmetal collecting equipnment. Over the next five to ten years, several billion
dollars will be spent on solutions to Portugal's environnental problens. There
are plans to provide adequate treatnent for about 35% of the national urban
solid waste produced. Funded by EU (USD 984 mllion) and Portuguese nationa
and nuni ci pal budgets (USD 260 million), the total cost of solid waste
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projects is expected to be USD 1.2 billion. The U S. shares about 6% of this
market. An average annual growth rate of 10-15%is expected during next two
years.

Most prom sing subsectors within the sector, along with estinated 1999 tota
mar ket size of each subsector (USD million):

- Filtering and Purifying Machinery and Apparatus 137
DATA TABLE
1997 1998 1999
A) Total Market Size 146 169 185
B) Total Local Production 25 28 30
C) Total Exports 16 16 17
D) Total Inports 137 157 172
E) Imports fromthe U S. 9 10 12
Exchange rates (1998) 175
| mport and export statistics for 1998 were provided by I CEP - |nvestinento,

Coneércio e Turisnmo de Portugal (the Portuguese Foreign Commerce Institute).
Al'l other statistics are unofficial estinates.

09 - AIR TRAFFI C CONTROL EQUI PMENT ( APG)
NARRATI VE:

Portugal is increasing aircraft, passenger and air cargo traffic at an average
rate of 4% per year. Current arrival figures stand at 15.5 mllion passengers
and 148,000 aircraft. This trend has led to the expansion and noderni zati on of
existing airports and plans for the construction of a new national airport.
The noderni zati on and expansi on projects started sonme years ago and are
expected to be conpleted before the end of 1999 for the Lisbon airport.
Expansi on of both the airports of Porto and Faro in continental Portugal, and
the airports of the Portuguese |slands of Madeira and Azores are stil

under way.

This will support a growi ng market for Air Traffic Control Equi prent (ATC)
ANA - Aeroportos e Navegacao Aerea EP and its affiliate ANAM (Madeira
airports) is the public enterprise authority that operates and manages the
nine airports in continental Portugal, Azores and Madeira. It is also
responsible for two flight information regions, one located in Lisbon and the
other in Santa Maria, Azores. These two areas of responsibility of ANA were
respectively given to ANA- Aeroportos de Portugal SA, and NAV- Enpresa Publica
de Navegacao Aerea de Portugal SA, two conpanies created by the division of
ANA.  Planning for a new USD 2.1 billion national airport, scheduled to open
in 2007 is underway. A recenet anouncenent has confirned that the new airport
will be built in Oa. The Lisbon airport will be operating near capacity by
2007 as a steady 4-5%increase in passenger traffic is projected. ANA EP pl ans
to invest USD 200 million by 2000 in the renovati on and nodernization of the
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i nternational airports of Porto, Lisbon and Faro. The | argest investnent
share, nostly conpleted, was for Lisbon airport. Approximtely USD 40 mllion
will be spent upgrading Faro's airport. Porto's airport will receive USD 36
mllion. The two new Portuguese airport conpanies that resulted after the
split of ANA are schedul ed for privatization in the near term

In 1998, the ATC equi pnent market (which includes ground handling and air

navi gati on equi pnment) in Portugal was about USD 62 million, increasing nearly
10% over 1997's total market of USD 57 nmillion. The inport market in 1998 was
approximately USD 57 million. It is expected to increase at an average rate of
9% to reach USD 66 nillion in 2000

DATA TABLE (Cal endar Years):

1997 1998 1999
A) Total Market Size: 58 62 66
B) Total Local Production 14 15 16
(@) Total Exports: 9 10 11
D) Total Inports: 53 57 61
E) I mports fromthe U S 7 8 8

Exchange rates (1998) 175

10 - AUTOMOTI VE PARTS / SERVI CE EQUI PMENT
NARRATI VE:

The total Portuguese market for Auto Parts and Service Equi pnent was USD 1. 36
billion in 1998. An estimated growth rate of 5-6%is expected over the next
three years. It should be kept in mnd that a large percentageof this is for use
by | ocal auto assenbly plants.

The Portuguese autonobil e nmarket expl oded six years ago, as a rising standard of
living and EU noney raised incone |levels. The nmarket for new autonobiles is now
relatively flat. Autonopbile prices in Portugal are anong the highest in the EU
and the average vehicle on the road is approximately 4-5 years ol d. However, the
Portuguese market for autonobile conponents has good potential and inported
equi pment is needed. The independent conponent industry is still relatively
unsophi sticated with production focusing on the nmanufacturing of |owtech
products. Demand for conponents is projected to increase especially as the
nati onal autonotive park ages.

Best prospects:

HS 842123 Ol or fuel filters

HS 851110 Spar kpl ugs

HS 851180 Mot or Di agnosi s Equi prment
HS 870839 Br akes

HS 870870 Wheel s/ rubber tires
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TRADE BARRI ERS

The EU Custons Code (Code) was fully adopted in Portugal as of January 1, 1993.
Special tariffs exist for tobacco, alcoholic beverages, petroleum and autonotive
vehi cl es. The Code adopts the directives of the General Agreenent on Tariffs and
Trade (GATT) including the anendnents that resulted fromthe Uruguay Round of
whi ch Portugal is a signatory nenber.

Portugal uses the Harnonized Tariff and C assification System (HS) and applies
i mport duties according to a maxi mum and mni numrate schedule. The m ni num
tariff schedule is applied to goods originating in countries entitled to the
benefits of nost-favored nation treatment (that is, nembers of the GATT and
countries with which the EU has signed trade agreements) including the United
States and nost other countries.

NOTE: This sector is listed only because it is a regional Best Prospect for

t he Showcase Europe program

11 - MEDI CAL EQUI PMENT ( MED)
NARRATI VE:

As in previous years the health sector continues to be one of the announced
priorities for the Portuguese CGovernnent. The infusion of structural funds
fromthe European Union constantly supports the reorgani zati on and expansi on
of this sector. There are several newy built hospitals and construction of
new hospitals and clinics continues. The increase of new hospitals creates an
exceptional demand for all types of equi pnent and al so adds to regul ar demand
of supplies as well as replacenent of instruments and equi pnent.

The Portuguese market for medical equipnent, instrunents and supplies is
continuously growng at a rate of 0.7% per year. Portuguese production does
not meet market requirenents and inportation should grow slightly faster than
total nmarket demand. Governnent policies and private sector expansion should
i ncrease demand for all equi pment, supplies and services in this sector, thus
creating a promising climate for American exporters.

The US, traditionally perceived as a preferential supplier of dependable top
quality products, has a relative advantage anpong its conpetitors and is slowy
increasing its share of the market. The U. S. share was about 14%in 1997, with
Germany and Spain as its principal conpetitors. Belowis a list of the

medi cal equi pnment/devi ces of which the U S. was the nunber one supplier to
Portugal in 1997, and which are consi dered best prospects:

HS CODE DESCRI PTI ON VALUE
901814 Sci nti graphi ¢ appar at us 12. 4
901819 El ectro-di agnosti c appar at us 3.9
901839 Medi cal needl es, catheters,
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canulae and its parts and

accessories 6.7
901850 Ophthal mi ¢ instrunents and

appl i ances 1.3
901890 I nstruments and appl i ances

for medical /surgical or
veterinary sciences and its
parts and accessories 1.5

There is EU harnoni zed | egi slation governing the inportation of nedical
devices in Europe. As in other EU countries, it is required that nedica
devices inported fromthird countries being sold in Portugal undergo an
analysis test by a credited entity in the EU. |If devices pass this test, they
are nmarked "CE" and nay then nove freely and be sold in all countries

t hr oughout the EU

DATA TABLE

1997 1998 1999
A) Total Market Size: 214 229 231
B) Total Local Production: 109 115 116
C) Total Exports: 102 111 102
D) Total I mports: 207 225 227
E) Imports fromthe U.S.: 33 42 42

Exchange rates (1998) 175

I mport and export statistics for 1997 were provided by ICEP-Instituto do
Conerci o Externo de Portugal (the Portuguese Foreign Commerce Institute). All
other statistics are unofficial estimtes.

12 - TOURI SM ( TRA)
Narrative

Statistics for US arrivals rank Portugal 48" in 1997. This is an increase of
10. 6% conpared to the previous year. In 1997, 62,877 visitors entered the US
conpared to 56,847 in 1996.

Portugal has a | arge nunber of emigrants living in certain areas of the US

t hus generating a reasonabl e ampbunt of Portuguese citizens traveling to those
regions. CS Portugal is pronoting States that have | arge Portuguese
conmunities as tourist destinations and is enphasizing tourist attractions in
each of those States. The objective is to increase the interest and visits by
Portuguese tourists to these attractions when they are in the U S. CS
Portugal works closely with State Tourism O fices and other Tourismentities
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and organi zes Famliarization and Press trips to the destinations we pronote.
Current destinations are California, Florida, Louisiana, Mryland,
Massachusetts, Nevada, New Jersey and Rhode I sl and.

NOTE: This sector is listed only because it is a regional Best Prospect for
t he Showcase Europe program

13 - DEFENSE ARTI CLES AND SERVI CES
NARRATI VE:

Not e: Al though Defense is a best prospect it is not rated since products cone
froma variety of sectors.

The Portuguese military sector has experienced recent declines in both
personnel and spendi ng. Al though nom nal spending shows an increase, rea
buyi ng power is down and is holding at |ess than 5% of the national budget.
Because Portugal is in the |ower inconme category of the European Union (EU)

it has been the recipient of financial assistance for nost major acquisitions.
Portugal will continue to try to utilize these prograns to the greatest extent
possible in the future. Forecast defense spending in 1999 is approx. USD $2.5
billion. This is 2.3% percent of the GDP and represents a 2% i ncrease over
1998 spending and a 4.5% i ncrease over 1997 spending. Al nost 8% of the 1999
def ense budget or approx. USD $194 nillion is earmarked for procurenent.

The defense sector is being reorganized through the creation of a private
structure under state ownership. In 1997 the Portuguese Governnent created a
conpany, Enpordef-Enpresa Portuguesa de Defesa, SA to hold its 100% ownership
of OGVA and | NDEP. Through | NDEP, Enpordef also holds the follow ng interest
shares: 51% of SPEL-Soc. Portuguesa de Expl osivos (nmanufacturer of mlitary
and industrial explosives), 24% of EID (El ectronics investigation and

devel opnent), 33% of EDI SOFT (software devel opnent) and 8% of NOVEMBAL
(manufacturing and nmarketi ng of packagi ng products). Enpordef's charter
centers on a five-year investnent and devel opment plan for Portuguese defense
industries. It is the decision-naker for the investnents required for the
noder ni zati on and expansi on of defense industry. Privatization in this sector
is al so being discussed. But while nothing has been deci ded regardi ng
privatization of OGVA or INDEP, the smaller non-nmilitary participations gai ned
t hrough | NDEP are expected to be sold out soon

The greatest opportunities for Anerican businesses are in cooperative
production in Portugal. Anerica s reputation for low prices, high quality and
| arge nmarket share nmake it a val uabl e business partner. As the enphasis
continues on unity within the European Union, the barriers to U S. access to
this market will grow. But Portugal could still be the gateway through which
Anerican firnms gain access to the nuch | arger European narket.

In order to stretch linmted budget resources, new systens acquisitions will be

tightly controlled with financial incentives remaining a key part of the
negotiation. There will be an ongoing need for logistic support in addition to
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peri odi ¢ planned upgrades. Major planned or desired acquisition and upgrade
projects are |isted bel ow by service:

Arnmy: Field artillery and air defense artillery with associ ated radar,
el ectronic targeting and comuni cations equipnent; light to mediumlift
hel i copters; Weel ed arnored vehicles; and battlefield and weapons

si mul ati on equi prent .

Navy: Subnarines, torpedoes, mssile systeminprovenents, shipboard self
def ense systens, equi pnent upgrades for marines, hydrographic/
oceanographic outfitting for a new hydrographi c ship, conmunication
enhancenents, and transport |ogistics nultipurpose ships.

Air Force: Md life updates for two squadrons of F-16 aircraft. AVRAAM

m ssiles, ground radar updates, aircraft anti-mssile warning systens, P-3
fleet upgrade, SAR helicopters, transport aircraft fleet

r epl acenent / upgr ades.

BEST PROSPECTS FOR AGRI CULTURAL PRODUCTS
(1,000 Metric Tons)

- SOYBEANS
NARRATI VE:

Soybeans are the nunmber one U.S. agricultural export to Portugal in value
ternms (83 mllion USD during CY-1997). The level of inmports will be up in CY-
1998, stimulated by conpetitive prices as well as a strong demand for oil neal
fromthe feed sector. U S sales are affected by the |Ievel of prices of South
American beans. Brazil is the |eading conpetitor (317,000 M in CY 1997).

DATA TABLE (Cal endar Years):

1997 1998 1999
Units: 1,000 MT.

A Total Market Size: 615 700 780
B) Total Local Production: 0 0 0
@) Tot al Exports: 9 10 11
D) Total | mports: 624 710 791
E) | mports fromthe U.S.: 275 313 349

Trade statistics for CY-1997 were provided by INE - National Statistics
Institute. Al others are unofficial estinates.
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- CORN
NARRATI VE:

After soybeans, corn was the nunber two CY-1997 U.S. agricultural export to
Portugal (69 mllion USD). Grain exports into the EU are subject to high
tariffs, but the U S. has access to a special Portuguese 500,000 MI corn quota
for non-EU suppliers, under which the 1997 and past years’ exports took place.
Policy problens related to the cl earance process of new bio-engi neered corn
varieties seeded in the US have led to a tenporary suspension of corn inports
fromthe U 'S, during CY-1998. Trade with the US will revert back to its
previous |level as soon as the EU has devel oped a speedi er process of clearing
new seeds varieties. The local feed industry has a narked preference for U S
corn, which supplied 100% of the narket till Portugal joined the EC in 1986
and virtually all of the narket under the special quota until the politica
probl ens of 1998. France is the major conpetitor (454,000 M in CY-1997).

DATA TABLE (Cal endar Years):

1997 1998 1999
Units: 1,000 MT.
A) Total Market Size: 1,896 2,030 2,050
B) Total Local Production: 815 830 830
(@) Total Exports: 2 2 2
D) Total | mports: 1, 083 1, 202 1, 222
E) | mports fromthe U.S.: 491 0 500

Trade statistics for 1997 were provided by INE - National Statistics
Institute. Al others are unofficial estinates.

- CORN GLUTEN FEED (C.G. F.)
NARRATI VE:

C.GF. is an inportant agricultural product for U S. exporters, even if
current corn price trends have been displacing CG in feed production
Moderate reductions in CGF inports are anticipated for CY-1998 and CY-1999 as
a consequence of the higher 1997 and 1998 EU corn crops. The U S. is
virtually the only supplier of this product, which totaled 69 mllion USD in
CY- 1997.

DATA TABLE (Cal endar Years):

1997 1998 1999
Units: 1,000 MT.
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A Total Market Size: 537 510 500

B) Total Local Production: 0 0 0
(@) Total Exports: 11 11 11
D) Total | mports: 548 521 511
E) | mports fromthe U.S.: 534 508 498

Trade statistics for 1997 were provided by INE - National Statistics
Institute. Al others are unofficial estinates.

SI GNI FI CANT | NVESTMENT OPPORTUNI T1 ES

As Portugal rapidly integrates into the EU and Portuguese econoni c devel opnment
approaches the I evel of other economies in the Union, the nunber of business
opportunities increases and the country beconmes a nore attractive destination
to exporters and investors.

I mportation will grow because industrial nodernization requires a |arge vol une
of machi nery, equi pment and instruments and consuners require nore and better
products. Inter-EU inport duties have ended. Inport duties vis-a-vis third
countries have been reduced to EU | evels.

Gven the priorities of the EU and the Portuguese governnent in the spending
of structural funds and considering where U S. conpani es have a clear
technol ogi cal and industrial edge, the follow ng sectors are the nost
attractive

- tel ecommuni cati ons

- environnental pollution control/ waste nanagenent
- health systens and nedi cal equi prent

- conputers and peripherals, software

- energy conservation

- seafood

- |l aboratory equi pment

- franchising

- upscale tourism

- port renovation

VI . TRADE REGULATI ONS AND STANDARDS

TRADE BARRI ERS

The EU Custonms Code (Code) was fully adopted in Portugal as of January 1,
1993. Special tariffs exist for tobacco, al coholic beverages, petrol eum and
aut onoti ve vehicles. The Code adopts the directives of the General Agreenent
on Tariffs and Trade (GATT) including the anendnments that resulted fromthe
Uruguay Round of which Portugal is a signatory nenber.
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Portugal uses the Harnoni zed Nonencl ature and C assification System (HS) and
applies inport duties according to a maxi rum and m ni numrate schedule. The
mnimmtariff schedule is applied to goods originating in countries entitled
to the benefits of nobst-favored nation treatnent (that is, nmenbers of the GATT
and countries with which the EU has signed trade agreenents) including the
United States and nost other countries.

Most inport duties are levied on an ad val orem basis. However, specific
tariffs and conpound tariffs (the basis for weight may be gross, |egal net or
actual net weight) are also used for sonme inports. Please note that inporters
nust pay the val ue-added tax (IVA) which ranges up to 17%in full at the tine
of inportation froma non-EU country. Inports fromEU countries only pay the
| VA when a product is sold. This detail encourages many distributors to
inmport indirectly fromthe U S. via other EU countries.

CUSTOMS VALUATI ON

The custons val ue of inported goods is found by a set of six nethods. The nost
commonl y used custons value is the "transaction val ue nethod”, which is the
sal es price in open market conditions when the product is sold in EU Custons
Territory. If this nethod cannot be applied the others may be successively
used, the sixth being a last resort. The "transaction val ue nethod" is based
on the price actually paid by the inporter to receive the nmerchandise in EU
territory (no matter the port of entry).

The invoice price is generally used as the "transaction val ue nmet hod" of an
import if it is clear that the price reflects market conditions and no doubt
exists as to the accuracy of the details supplied. The transaction val ue
method is usually the CIF price including any brokerage comm ssions and
packi ng and excl udi ng any duties payable in Portugal or EU countries.

| MPORT LI CENSES

Because Portugal is a menber of the EU, the najority of inported products
enjoy liberal inport procedures. However, there are certain products which
require inmport licenses called inmport certificates for agriculture products
and international inmport certificates for strategic/dual use products
(products that may be used for both nmilitary and civilian purposes). For dua
use products a certificate of delivery may also be required. There are al so
some licenses required for the inport of textile products and for sone

i ndustrial products fromcertain countries although not fromthe United
States. Applications for inmport licenses should be subnitted to the Genera
Directorate of External Conmerce. Tobacco, al coholic beverages and autonobil es
are still subject to sone inport controls, generally resulting frombilatera
agreenent s.

EXPORT CONTROLS
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Since May 1988 Portugal has adopted EU directives regardi ng exportation
Presently, Portuguese exporters need to obtain an export declaration (this is
a sinplified procedure generally handl ed by a custons house broker) before
they ship their nerchandi se. The export declaration is used for Portuguese
Custons purposes but one copy should stay together with other export
docunent ati on.

In principle, the export declaration cannot be obtai ned without a receipt of
deposit confirm ng that the nerchandise is physically deposited in a custons
area or an export warehouse. Export warehouses are approved by Custons
authorities and generally facilitate the process of exporting. They do so by
i ssuing export declarations as soon as the exporter inforns the Custons
authorities that the nerchandise is available, and by naking said nmerchandi se
avai | abl e for Custons inspection.

Portuguese Custons regul ati ons have recently approved the inplenentation of
sinplified export proceedings. This allows authorized exporters, exporters of
peri shabl es and express nmil operators to export nerchandise directly from
their establishnments. They are only required to present a comercial invoice
to the Custons Authorities. The deposit of a guarantee is no |onger required
for exporters to have access to sinplified export procedures.

| MPORT/ EXPORT DOCUMENTATI ON

The foll owi ng docunents are required for ocean or air cargo shipnments to
Portugal : a bill of lading or an airway bill acconpani ed by comerci al
i nvoi ces.

Certain products require special docunments: food products need a certificate
of health in Portuguese; electric materials and construction

equi prent / machi nery need a certificate of conformty to EU directives; grapes,
al cohol i ¢ beverages and tobacco need a certificate of authenticity.
Certificates of origin may also be required if the origin can in any way be
attributed to a country subject to quantitative or other restrictions.

Bills of Lading and Airway Bills - Bills of lading and airway bills require no
consul ar | egalization. However, these docunments should, if possible state the
origin. "To order" bills of lading are acceptable if they bear the shipper's
endorsenent. Two copies of the docunment used in Portuguese or English are
required.

Conmercial Invoices - Portuguese Custons requires two copies of comercial

i nvoi ces, but at |least one additional copy should be provided to the inporter
Commerci al invoices should have an accurate and specific description of the
goods with Free On Board (F.O B.) value followed by an itemi zed description of
expenses or Cost Insurance and Freight (C. |1.F.) value. The invoice should

i ndi cate the country of origin. If the invoices are intended to certify the
origin of the goods, they nust have a certification by a chanber of conmerce
(or by U S. Customs or port authorities).

32



In cases involving comopbdities that have undergone industrial transformation
not representing full process of manufacture in the country of origin, or
whi ch have passed through free ports or zones, the respective commerci al

i nvoi ce shall bear notation issued by the Portuguese Consul ate havi ng
jurisdiction in that area.

Certificate of Oigin - Certificates of origin are not required on direct

shi pments (ocean, air or parcel post) or for goods transshipped via a waybil
in which the originis stated. For shipnents not covered by a comerci al

i nvoice, a through bill of lading or air waybill stating the origin nmust be
acconpani ed by a certificate of origin if the origin can be attributed to one
country being subject to quantitative or any other restrictions.

Certificates of origin fornms are obtainable from Portuguese consul ates or

aut hori zed Chanbers of Conmerce. Certificates nust be authenticated by an

aut hori zed Chanber of Commerce or the Portuguese consul, upon presentation of
sati sfactory evidence of origin, either at the port of original shipnment or
the port of transshipnment.

TEMPORARY ENTRY

Forei gn goods may enter Portuguese territory under tenporary duty-free

adm ssion. Tenmporary entry can be allowed for goods in transit, for

manuf acturing, for tenporary storage in bonded warehouses or for tenporary

i nportation. Generally, tenporary entry of goods requires the deposit of a
guarantee for inport duties and VAT. However, in sone cases, exenptions and
partial guaranties can be made. In transit merchandi se can be entered wi thout
guarantee by residents of the EU who make regular entries in transit or under
carnet TIR, carnet ATA or a NATO 302 form Guaranties are reinbursed when the
nmer chandi se | eaves the territory of the EU Professional nmaterials,

nmer chandi se to be presented in exhibitions, teaching materials,

medi cal / surgi cal and | aboratory equi prent, and other materials listed in the
EU custonms code can be tenporarily inported duty-free under a carnet ATA.
Tenporary inportation allows the nmerchandise to stay in the EU territory as
foreign merchandi se for a period of 24 nonths.

LABELI NG MARKI NG REQUI REMENTS

General ly, all products mnmust be marked according to EU directives.

| mported goods need to be marked with an indication of origin. The indication
"made in" is no longer accepted in Portugal. Al inported products sold
directly to the public must be marketed with the | abel "Fabricado enmt which is
the Portuguese translation of "Made in". False indication of originis

pr ohi bi t ed.

Generally all products directly sold to the public nust have their |abels or

mar ki ngs translated i nto Portuguese especially the conposition and usage
i nstructions and should indicate clearly its validity and the name and address
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of the inporter.

There nay be special requirenents for sone products such as pharnaceutical s,
detergents, tobacco, fertilizers, alcoholic beverages and foodstuffs

contai ning preservatives and colorings. There are al so special requirenents
for the packagi ng and | abeling of dangerous or toxic products.

Jewelry and other articles of gold, silver or platinumnmust be assayed and
hal | marked in Portugal by the assayer's office in Lisbon or Porto. The
importation of these articles is limted to those firns or persons registered
in the assayer's office.

There are no special requirenents for marking the outside of cases for
shi pnent to Portugal except that wei ghts, when nmarked, should be in kil ograns.
Danger ous products nust be nmarked according to the instructions of the UN

PROHI Bl TED | MPORTS

As an EU country Portugal follows the EU Custons Code and has no prohibited
i mports. However, sone products are subject to very strict controls such as
strategi c products, wldlife, hazardous articles, non-sport firearns and
amuni tion, etc.

STANDARDS (E. G 1 SO 9000 USAGE)

Portugal uses NP EN I SO 9000 Standards, which are equivalent to | SO 9000
standards. American exporters nust denonstrate through a certifying entity
that the products offered nmeet equivalent quality standards. On July 2, 1983
the I egal framework for the "Portuguese Quality Systeni was established to

nmoni tor quality methods in Portugal. The "Portuguese Quality Systent is

organi zed in three areas: netrol ogy, normalization, and qualification. The |IPQ
(Portuguese Institute for Quality) certifies standards in Portugal and is one
of the entities responsible for the "Portuguese Quality Systent

FREE TRADE ZONES/ WAREHOUSES

Madei ra: The Madeira’s International Business Center includes an Industrial
Free Zone (41 licensed firms), a Financial Services Center (43 |licensed bank
branches), an International Services Center (2,833 licensed firnms) and an

I nternational Shipping register (148 licensed firms). Madeira offers
exenptions fromcorporate or individual inconme tax on |icensed conpanies

t hrough the year 2011. It also offers grants of up to 100% of enpl oyee
training costs and up to 50% of the cost of energy-saving changes in
production neasures. The Free Zone offers total exenption from custons duties
on goods and raw naterials inported into the zone; exenption from quotas on
exports to the EU of goods produced in the zone; no paynment of EU duties on
| ocal val ue-added; and no paynment of EU duties on products incorporating EU
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raw materials and conponents. Foreign-owned firns have the same opportunities
as donestic firns.

Azores: The Azores has established a Free Trade Zone on the island of Santa
Maria with tax and financial incentives.

Bonded war ehouses: Foreign products nmay be entered into Portugal and be stored
i n bonded warehouses duty-free for an unlimted period of tine. There are five
types of bonded warehouses depending on its public or private nature and

whet her its managenent is endorsed by the Custons authorities or by private
entities (established in the territory of the EU. In sone bonded warehouses
it is possible to do sone handling, assenbling and or manufacturing of the
stored goods.

SPECI AL | MPORT PROVI SI ONS

Advanced rulings on classification: Advanced rulings on tariff classifications
for each type of product may be obtai ned upon request, in witing, to Custons
at Porto or Lisbon. The request should include the nane and address of the
person who wants the ruling plus detailed descriptions, composition
applications of the product and as well as sanples duly packed and | abel ed or
phot ographs, plans or catal ogs. The nomencl ature on which the classification
is desired, the suggested classification and other information necessary for
an adequate ruling may al so be suppli ed.

An advanced ruling may lose validity if it is no |onger conpatible with new
regul ations or with new interpretation of the nomenclature used and this
information is given to the holder of the ruling. There may a postponenent (of
up to six nonths or the period of validity of any inport certificate issued)
of the loss of validity of an advanced ruling -- for duty determi nation

pur poses or cal culation of quantity restrictions -- if inmport/export contracts
have al ready been nade or certificates of inportation have been issued.

Entry and reexport: Foreign nerchandi se |anded in Portugal nust be decl ared
for inmportation or tenporary entry into the EU territory within a period of 45
days if landed by sea or 20 days if landed by air or fromland. After arrival,
i f the nerchandi se cannot be i mediately declared to custons because
docunentation is mssing or because of any other reason, it will be stored ex-
officio by the port authority in tenporary storage custons warehouses, the
cost of which is variable according to the nature of the nmerchandi se. Any

nmer chandi se may be reshipped out of EU territory either before or after
custons cl earance. Nornal reexportation is nade when the merchandise is
entered under one of the tenporary entry regi mes. Reexportation nay be done
after subm ssion of a special custons declaration

Sanpl es and advertising materials: As an EU country and menber of the
Convention to Facilitate the Inportation of Sanples and Advertising Matter
Portugal grants duty free entry to giveaway sanples properly | abel ed (except
Tobacco and Matches), up to a duty value of 175 ECUs and up to a VAT (val ue
added tax) value of the sanme anount.
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Sanpl es for which the duty is greater than these amobunts may al so be admitted
duty free if they are intended for exhibitions, conventions or simlar events,
or other pronotional purposes that justify the quantity being inmported. The
person naking the declaration should provide justification for the |arger
guantity.

Sanpl es are subject to the sane docunentation requirenments that apply to
ordinary comercial shipnments and require a synbolic value for custons
decl arati on purposes on the shipping docunents or conmercial invoices.

Catal ogs, price lists, brochures, panphlets may also be entered duty free
under the sane conditions as the sanples, if the nane of the
manuf acturer/seller is readily apparent.

Duty refund: Once goods have been cleared through custons, collected duties or
excess paynments may be refunded if at the noment of payment they were not due.
Ref und for undue and excess paynents can be clainmed within a period of three
years. Refund of duties can also be obtained if a custons cl earance
declaration is cancelled after the paynent of duties. If inmported merchandi se
is defective or does not neet the contracted specifications and is refused and
re-exported by the inporter, he may request a duty refund within a period of
12 nont hs.

There are other conditions, defined by the EU Conmttee, under which paid
i mport duties may be refunded. Al refunds nust be requested by the interested
parties.

Dr awback: Inporters may take advantage of "drawbacks" for all types of

nmer chandi se, except those subject to quantity restrictions or any agricultura
I eveling duty or simlar inposition when the merchandi se was cl eared.

Dr awbacks al |l ow the rei nbursenment of any duties paid on raw naterials, parts,
or components inported for the manufacture of a product in country for later
exportation. This will be possible only if there are no restrictions to the
exportation of the products that resulted fromthe inported merchandi se and
that the intended exportation took place.

VI1. | NVESTMENT CLI MATE

OPENNESS TO FOREI GN | NVESTMENT

The Portuguese CGovernment wel comes foreign direct investnent as an integra
part of its strategy to nodernize the econony. |t pronoptes investnents

t hrough a governnent agency, |CEP (Investinentos, Comercio e Turisnp).
Portugal maintains a sinple, post facto registration regine for foreign
investment. For investnents on the Portuguese nainland, foreign investors
need only register with ICEP within thirty days fromthe day they make their
i nvestrment. For investnents in Madeira or the Azores, investors need to
register with the Regional Secretariat of Planning and Fi nance.
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Under Portuguese |law, foreign direct investment is defined as an act or
contract which obtains or increases enduring economc links with an existing
Portuguese institution or one to be forned. 1In addition to the usua
definitions of investnent, these acts can include long-termloans (5 years or
nore); subscription for acquisition of 10 percent of a Portuguese conpany;
acqui sition of shareholdings in a Portuguese conpany in which non-residents
hold at | east 20 percent of the share capital; or other types of transactions,
such as supplenental capital contributions or technical agreenents in which
the licensor holds the capital of the Portuguese |icensee.

According to ICEP, foreigners are allowed to establish thenselves in al
econom ¢ sectors open to private enterprise. However, investnents which nmay
affect public health or security or which relate to the arms industry require

the prior approval of governnent authorities. Al so, Portugal restricts non-
EU investment in regular air transport to 49% It restricts non-EU investnent
in television operations to 15% (by a single non-EU investor). |t subjects

conpl ementary tel econmuni cations services to licensing and restricts non-EU

i nvestors’ participation in the capital of conplenentary tel econmunications
operators to 25% Portugal also restricts foreign investors' participation in
the capital of public service tel ecomunications operators to 25% The
government has proposed legislation to nodify some of these restrictions.

Fi nance/ I nsurance: The creation of new credit institutions or finance
conpani es, acquisition of a controlling interest in such financial firns, and
est abl i shnent of subsidiaries require authorization by the Bank of Portuga
(for EU firns) or the Mnistry of Finance (for non-EU firns). In both cases,
the authorities take prudential considerations into account, but in the case
of non-EU firns, the Mnistry of Finance also considers the inpact on the
efficiency of the financial systemand the internationalization of the
econony. Foreign insurers fromnon-EU countries seeking to establish an
agency in Portugal nust post a special deposit and financial guarantee and
nust have been authorized for such activity for at least five years.

Forei gn Workers: Foreigners who want to work in Portugal are required to
obtain a work permit and a residence pernmt. Conpanies enploying nore than
five workers must limt foreign workers to 10% of the workforce. Conpanies
can request exceptions to this limt if the foreign workers have speci al
techni cal expertise. W rkers fromother EU countries are not included in this
limtation. EU workers nust obtain a residence card for EU nationals but are
not required to have work permts. Non-EU workers are required to have both a
resi dence visa and a work permt.

CONVERSI ON  AND TRANSFER POLI Cl ES

Portugal maintains no current or capital account restrictions. On January 1,
1999, Portugal joined with 10 ot her European countries to formthe European
Monet ary Uni on whi ch has adopted a new single currency, the Euro. During a
transition period, the Portuguese Escudo will continue to be used al ongside
the Euro, but the exchange rate has been fixed at 200.482 escudos equals 1.0
Eur o.
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EXPROPRI ATI ON_ AND COVPENSATI ON

There have been no cases of expropriation of foreign assets or conmpanies in
Portugal in recent nmenory, nor is there concern for future expropriation. At
| east one U.S. firm however, clains that the retroactive application of

envi ronnent / zoni ng standards denied it the right to build a hotel on property
purchased for that reason.

DI SPUTE SETTLEMENT

Maj or industrial disputes involving foreign firms and investors are rare.
Portuguese courts have been the main formal neans of resolving such disputes
and enforcing property and contractual rights. Mny foreign (including US.)
firms and i nvestors consi der Portuguese courts slow and ineffective. These
firms routinely seek assistance fromprivate | awers, |obbyists and/or their
Enbassies in Lisbon to resolve disputes through direct appeal to the
appropriate government authorities.

International Arbitration: Portugal accepts binding arbitration of investnent
di sputes between foreign investors and the state. It is a nenber of the
International Center for the Settlement of |Investment Disputes (ICSID), also
known as the Washi ngton Convention and/or the New York Convention of 1958 on
t he Recognition and Enforcenent of Foreign Arbitral Awards.

PERFORMANCE REQUI REMENTS/ | NCENTI VES

Portugal offers a nunber of incentives to foreign investors. From 1994 to
1999, the country benefited fromthe “Segundo Quadro Conunitario de Apoio — or

QCA I'l” which provided significant tax and financial incentives funded by the
European Uni on. These incentives focused on foreign i nvestnent projects
greater than 5.0 billion Portuguese escudos (about 27 nillion US dollars at

current exchange rates) which contributed to innovati on and noderni zati on of
Portuguese industry. These incentives included interest free |oans, cash
grants, tax incentives and exenptions from social security contributions.

Based on the results of the agreement reached on the EU s “Agenda 2000" in
Berlin, EU funding will continue to be available for these prograns for the

peri od 2000-2006. While the details of QCA IIl are still being worked out,
it is anticipated that the incentives will be very sinilar to those of QCA Il
Based on the currently proposed structure of QCA IIl , the follow ng

estimated amounts are projected to be available for the period 2000-2006.
(Note: Figures are million US dollars, assum ng an average exchange rate of
185 escudos/dol lar; figures nay not add due to rounding.)

Structure of QCA 111
ohjective 1: To pronote the level of qualification of Portuguese workers,

pronot e enpl oyment and soci al cohesion.
Educat i on 1,745 million US
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Trai ni ng, enpl oynent and

soci al devel opnent 2,486
Sci ence, Technol ogy and I nnovation 524
I nformati on Soci ety 324
Heal t h 838
Culture 286
Sports 162
Tot al 6, 367

bj ective 2: To alter the Productive profile towards Activities of the Future
Agriculture, Rural Devel opnent and

Fi sheri es 2,432
Envi r onnent 3, 486
Tot al 5,918

bj ective 3: To enhance Territorial value and Portugal’'s Geo- Econonic

posi tion.
Accessibility, Transportation and
Comuni cati on 2,881
Envi r onnent 535
Tot al 3,416

hj ective 4: To pronopte sustainabl e devel opnment of the regions and nationa
cohesi on
Tot al 4,811

Taxes: Portugal has one of the |owest corporate tax rates in the EU.  The
normal rate is now 34% (versus 36% before), with an additional nunicipal tax
in certain areas of up to 3.4% U S. conpanies benefit fromthe U S -
Portugal tax treaty, which protects U S. investors from double taxation and
ext ends exceptional tax reductions on profits and capital gains to investors.
It reduces the withholding tax rate for the Portuguese-source incone of non-
residents to 15% for dividends and 10% for royalties and interest.

Speci al Regi ne: Portugal naintains a special contractual investnent regine for
maj or projects (over PTE 5,000 nmillion/USD 30 million) that involve investnent
in an internationally nmobile production unit. Under the special regineg,
foreign investors negotiate financial and tax incentives directly with the
Portuguese authorities -- usually ICEP and the Mnistry of the Econony. EU
authorities nust also approve all projects involving EU funding. Foreign

i nvestors seeking incentives under the special regime nust sign contracts
conmitting themto specific performance targets -- for enploynent, exports,

| ocal content, technology transfer and/or training. |Investors are required to
share proprietary information relating to these perfornmance targets in order
to renew or expand the incentives. The governnment plans to maintain these

i ncentive prograns as long as EU funding for themis avail abl e and ot her
countries use them
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R GHT TO PRI VATE OANERSHI P AND ESTABLI SHVENT

Private Oanership/Enterprise: Private ownership is limted to 49%in the

foll owi ng sectors: basic sanitation (except waste treatnent); internationa

air transport; railways; ports; arnms and weapons manufacture; and airports.
The government requires private firns to obtain concessions, contracts, and
licenses to operate in a nunmber of sectors (public service television, waste
di stribution, waste treatnent), but grants these on a non-discrimnatory
basis. Foreign firns have the right to establish thenselves in all economc
sectors open to private enterprise. Foreign investnments that affect public
heal th, order or security, or which relate to the arns industry, require prior
approval of the conmpetent authorities.

Conpetitive Equality: Conpetitive inequalities between public and private

firms have been reduced in recent years. |In the financial sector, private
banks that have grown through nmergers and acqui sitions now conpete on equa
footing with the remaining public bank. State-owned entities still maintain

conpetitive advantages in airline transport and tel econmuni cati ons.

Privatization Program Portugal is conpleting the |ast phases of a w de-
rangi ng privatization programthat has generated $21.5 billion in proceeds
bet ween 1989 and 1998. The governnent used nore than half of the proceeds to
reduce public debt. 1In 1988, public conpanies accounted for 19. 7% of
Portuguese GDP and 5.5% of total enploynent. Through its privatization
program those figures had been reduced 8% of GDP and 2. 6% of enpl oynent by
the end of 1997. It reduced total enployment in the state-owned sector to
2.8% of total enploynent from 6.4% Addi tional privatizations are planned
for TAP-Air Portugal, an energy “hol ding” conmpany which will conmbine Gas de
Portugal with the state-owned refiner, Petrogal, the Portuguese Airport
authority, and the agricultural giant EPAC

PROTECTI ON OF PROPERTY RI GHTS

Patents: Portugal is a menber of the International Union for the Protection
of Industrial Property (WPO and a party to the Madrid Agreenent on
International Registration of Trademarks and Prevention of the Use of False
Oigins. The Minich Convention on European Patents went into effect on
January 1, 1992. Current Portuguese | aw extends the terns of patents applied
for or already in force on January 1, 1996, to the WO TRI PS- consi stent 20-
year-fromdate-of-filing term

Wth regard to intellectual property protection, existing Portuguese
legislation fails to conply with a nunber of specific provisions of the WO
TRI PS Agreenent. The Portuguese government is aware of these deficiencies and
has been engaged in a lengthy review and revision process, but no revisions
have been approved to date.

TRANSPARENCY OF THE REGULATORY SYSTEM

Conpetition Law. Portugal's revised conpetition | aw (Decree-Law 371/ 93 of
Cct ober 29, 1993) brought Portuguese legislation into Iine with European Union
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standards and the needs of an open econony and integrated markets. The |aw
has hel ped to inprove conpetitive conditions for consuners in sone areas.

Nevert hel ess, one of the nbst common conpl aints by Anerican conpani es w shing
to invest in Portugal is the abundance of bureaucratic red tape. Deci sion-
maki ng tends to be overly centralized and obtai ni ng governnent approvals or
permts can be time-consumng and costly, particularly for snall- and nedi um
sized foreign investors and entrepreneurs. Sone U S. firns report substanti al
del ays and red tape in acconplishing such basic tasks as registering
conpani es, filing taxes, receiving val ue-added tax refunds, and inporting
vehicles. Portugal still charges a stanp tax on many transactions. Portuga
is currently attenpting to i nplenent a “one-stop shopping” systemto mninize
red tape for Portuguese citizens. No such nmechanisns are yet in place for
foreign investors.

EFFI Cl ENT CAPI TAL MARKETS AND PORTFCLI O | NVESTMENT

Wth European nmonetary integration, Portugal is increasingly being integrated
into a European wi de financial market. As a nmenber of the Euro-zone, Portuga
now offers a nmuch | ower exchange rate risk for foreign investors than in
previous years. Another benefit has been a dramatic decrease in interest
rates and a greater availability of credit, particularly to Portuguese
consuners and honeowners. In addition to bank |ending, the private sector has
access to a variety of credit instruments, including bonds. Legal

regul atory, and accounting systens are consistent with international norns.

The Portuguese Securities Market Act of 1991 provided for |iberalization of
capital markets in Portugal. It privatized Portugal’s stock exchanges,

i ncreased requirenments for greater transparency and established an aut ononpus
Securities Market Conmi ssion (CWM to oversee the market. Tota
capitalization (stocks and bonds) of the Lisbon stock market (Bolsa de Val ores
Li sboa or BVL) has grown rapidly from21.7 billion escudos in 1987 (29% of GDP)
to nore than 19 billion escudos in 1998 (99% of GDP). The BVL Ceneral | ndex
rose 26%in 1998 and has grown at an annually conmpounded rate of approximtely

11% since 1989. Despite its rapid growh, the BVL is still one of the smaller
markets in Europe and is |largely dom nated by the shares of recently
privatized state-owned firns. The Oporto Stock Exchange deals in

derivatives, essentially futures and options contracts on financi al
instruments.

Some firms use defensive neasures, such as statutes that limt voting power of
certain categories of shareholders, to attenpt to maintain control. Sone
firns attenpt to prevent nmergers and acquisitions that mght affect their
interests by invoking the tacit support of comrercial regulatory authorities.
Most statutory neasures are designed to protect against any potential |oss of
control (i.e., any hostile takeover), donestic or foreign. Defensive nmeasures
i nvol ving regul atory authorities usually involve a foreign investor
Nevert hel ess, an adequate tender offer for 100% of the shares can overcone
nost defenses. Portuguese |law requires that a hostile bidder nake an offer
for all the shares of a target firmif the bidder seeks ownership of nore than
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50% of the shares. The bidder may nake an offer for minority blocks of shares
if he seeks less than 50% of the shares.

The assets of Portugal’s banking sector are currently concentrated in five
| arge banki ng groups. However, nost observers believe that the nunber of
banks in the country will be reduced through consolidation over the next
several years. Attenpts by foreign banks (particularly Spanish banking
groups) to buy controlling interests in Portuguese banks have triggered
concerns anong governnent officials that Portugal’s banking sector nay be
dom nated by foreign bank groups in the near future. Efforts by the
Portuguese governnments to bl ock such transacti ons, however, have been
criticized by the European Conm ssion

PCLI TI CAL VI OLENCE

There have been no incidents involving politically notivated damage to
projects and/or installations. Potentially destructive civil disturbances are
not likely.

CORRUPTI ON

Corruption is a relatively limted but enduring aspect of the business culture
in Portugal. The “1998 Corruption Perceptions |Index” published by Transparency
International, ranked Portugal 22" out of a total of 85 countries considered

Wthin the EU, Portugal ranked 11'" out of 15 countries on the list. It is
general practice for firms operating in Portugal to hire advisers and
consultants to pursue projects. 1In Portugal’s business culture, well-

devel oped contacts are extrenely inmportant because the Portuguese feel this

| ends confidence and trust to business transactions. Connected advisers are
commonly enployed to provide this extra measure of support. These
internediaries are often very well paid for their services. Although U S
firms acknow edge occasi onal encounters with corruption in the course of doing
busi ness in Portugal, they do not identify corruption as an obstacle to
foreign direct investment.

Portugal s basic law to conbat corruption is Law 36/ 94 of Septenber 29, 1994.
This law clarifies the kinds of business and financial corruption that will be
subject to crinmnal penalties. The penalties for acts of corruption conmtted
in the exercise of public functions are specified in the Penal Code (Article
420). The penalties for conviction on corruption charges are one to six years
in prison and/or heavy fines, depending on the nature of the crime. Primry
responsibility for preventing and prosecuting corruption lies with the Public
Prosecutor’s Ofice and the Judicial Police. Wthin the Judicial Police, the
Central Directorate for Conmbating Corruption, Fraud, and Fi nancial and
Econonmic Crines has prinmary action responsibility. Portugal signed but has not
ratified the OECD Convention on Conbating Bribery.

LABOR

42



Portugal s unenpl oynent rates have traditionally been bel ow European averages,
a condition that sone observers attribute to a willingness on the part of

| abor unions to be flexible in negotiating wage agreenents during econonic
downturns. That trend has continued with a Portuguese unenpl oynment rate in
the fourth quarter of 1998 of only 4.8% considerably bel ow the Euro-11
average of 10.6% for the sane period. According to a 1996 study cited by

| CEP, Portuguese workers had, on average, |onger hours than those of any ot her
Eur opean countries. Portugal has also historically had the | owest |abor costs
in Europe. However, according to a 1998 study by the Gernan Institute of
Econonic Studies, DIW while Portuguese | abor costs are only 37.3% of those
in Western Gernmany, Portuguese productivity is only 34.7% of West Gernan

| evel s.

Despite Portugal's favorable conparison to nost other EU countries, one of the
nore common conplaints of U S investors is that the Portuguese |abor market
is overly rigid. Portuguese |abor law explicitly defines the conditions under
whi ch an enployer can hire and fire workers. The disnmissal of an enpl oyee,
for exanple, is allowed only when his behavior makes it inpossible to all ow
himto continue in the job. Furthernore, there are a nunber of restrictions
on part time or tenporary enploynent contracts.

Labor strikes are nuch nore comon in Portugal than in the United States, but
are generally of a short duration. Over the last year, there have been a
nunber of high-profile strikes in the public sector, including transportation
and heal th. Portugal is a nenber of the International Labor O ganization and
adheres to the ILO Conventions Protecting Labor Rights. Portugal ratified and
is the nost recent signatory to |ILO Convention 138, which establishes a

m ni mum enpl oynent age of 15 for all economic sectors. As of January 1, 1997,
the m ni mum working age in Portugal is 16, except for |ight work, thereby
exceeding the ILO norm

FOREI GN TRADE ZONES/ FREE PORTS

Portugal has two foreign trade zones/free ports in the autononous regions of
the islands of Madeira and the Azores. These foreign trade zones/free ports
were authorized in conformty with EU rules or incentives granted to menber
states. The authorized activities are industrial and comercial activities,
i nternational service activities, trust and trust managenent conpani es and
of fshore financial branches. Conpanies established in the Free Trade Zones
enj oy several benefits including inmport/export-related benefits, financial

i ncentives, tax incentives for investors and tax incentives for conpanies.

The Madeira free trade zone has had sone success and is well known. The free

trade zone of the Azores islands has not achieved the same degree of
i nternational acceptance as Mdeira.

Bl LATERAL | NVESTMENT AGREEMENTS
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As of February, 1998, Portugal had bilateral investnment treaties with twenty-
five countries.

Country Si gnature Publ i cati on
Ger many 09/ 16/ 80 07/ 08/ 81
Mor occo 10/ 18/ 88 03/ 01/ 90
Cape Verde 10/ 26/ 90 04/ 26/ 91
Chi na 02/ 03/ 92 07/ 23/ 92
Cui nea- Bi ssau 06/ 14/ 91 10/ 08/ 92
Hungary 02/ 28/ 92 10/ 30/ 92
Pol and 03/ 11/ 93 10/ 09/ 93
Romani a 11/17/93 07/ 26/ 94
Czech Rep. 11/12/93 07/ 21/ 94
Br azi | 02/ 09/ 94 08/ 10/ 94
Tuni si a 05/ 11/ 92 11/ 17/ 94
Venezuel a 06/ 17/ 94 04/ 15/ 95
Per u 11/ 22/ 94 07/ 15/ 95
Russi an Fed. 07/ 22/ 94 07/ 21/ 95
Argentina 10/ 06/ 94 08/ 08/ 95
Mozanbi que 09/ 01/ 95 05/ 28/ 96
Sout h Kor ea 05/ 03/ 95 05/ 28/ 96
Paki st an --nl/ a- - 10/ 11/ 96
Letoni a 05/ 27/ 95 05/ 20/ 97
Rep. of Croatia 05/ 10/ 95 06/ 20/ 97
Sao Tonme and Princi pe 05/ 12/ 95 07/ 18/ 97
Sl ovaki a 07/ 10/ 95 09/ 08/ 97
Chile 04/ 28/ 95 12/ 24/ 97
Ur uguay 07/ 25/ 97 12/ 30/ 97
Sl oveni a 05/ 14/ 97 01/ 24/ 98

OPI C AND OTHER | NVESTMENT | NSURANCE PROGRAMS

The potential for significant OPIC insurance progranms in Portugal is [imted.
Nevert hel ess, some U.S. firms insure with OPIC in Portugal as a matter of

i nternational corporate risk managenent policy. Portugal is a menber of the
Mul ti nati onal |nvestnent Guarantee Authority (M GA).

FOREI GN DI RECT | NVESTMENT

Foreign direct investnment inflows into Portugal fell in 1998 to $870 mllion
or 0.8% of CGDP. Portuguese direct investnent abroad, however, has soared over
the last five years, reaching $2442 million in 1998. Mich of 1998 s figures
are attributable to investnents in Brazil by fornmerly state-owned firns,

i ncludi ng Portugal Tel ecom and EDP. However, beyond continuing strong
interest in Brazil and EU countries, Portuguese firms appear to be focusing on
other countries of Latin Anerica, in Mrocco and Portuguese-speaki ng countries
in Africa, and Eastern Europe.
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MAJOR FOREI GN | NVESTORS

Sel ect ed Maj or

Conpany

Aut oeur opa ( For d/ Vol kswagen)

BP Portuguesa, SA
Shel | Portuguesa, SA
Renault Portuguesa, SA
Qpel, SA

Asea Brown Boveri, SA
GMAC

Si enens

Fiat Auto Portuguesa, SA
Ford El ectronics
Carrefour, SA

Ci troen- Aut onbvei s, SA
M t subi shi, SA

Del phi Packard

Ti sep, LDA

Repsol, SA

Peugeot Portugal, SA

Sony Portugal, LDA

| BM SA

Lever, LDA

Esso Portuguesa, SA
Citroen Lusitana, SA
Philip Morris (Portugal), LDA
Rover, LDA

Mobil Q| Portuguesa, LDA
Eri csson

Hewl ett - Packard, SA

Dow Portugal, SA

I gl o, LDA

VI,

BRI EF DESCRI PTI ON OF BANKI NG SYSTEM

Foreign Direct
| ndustry

Mot or Vehicles and Parts
Fuel Distribution

Fuel Distribution

Mot or Vehicles and Parts
Mot or Vehicles and Parts
Construction

Vehi cl e Rent al

El ectrical Conmponent Mg.
Mot or Vehicles and Parts
El ectrical Conponents
Food Di stribution

Mot or Vehicles and Parts
Mot or Vehicles and Parts
Mot or Vehicles and Parts
El ectroni cs

Fuel Distribution

Mot or Vehicles and Parts
El ectroni cs (trade)

El ectroni cs

Soaps and Cosnetics

Fuel Distribution

Mot or Vehicles and Parts
Tr ade

Mot or Vehicles and Parts
Fuel & Lubricants

Tel econmmuni cati ons
Conmput ers and El ectronics
Chem cal s

Food

TRADE AND PROJECT FI NANCI NG

I nvestors in Portuga

For ei gn Control

U. S./ Ger many
UK

Net her | ands/ U. K
France

USA

Sweden

USA

Cer many
Italy

USA

France
France
Japan

USA

USA/ Japan
Spai n
France
Japan

USA

Net her | ands
USA

France

USA

UK

USA

Sweden

USA

USA

Net her | ands

In the aftermath of the Revol ution of 1974, nost of the country’s banking

system was nationali zed.

result,

However ,

Portugal 's accession to the EC,
pronpted a series of policy neasures which liberalized the sector
t he governnent’s share of tota

in 1986,
As a

shar ehol der equity in the banking

system declined from90%to 30%in the ten years after joining the EU  The
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only major financial institution which renains in governnent hands is Caixa
Geral de Depositos (CGD). Five banking groups dom nate Portugal’'s banki ng
sector. Neverthel ess, Portuguese banks remain relatively snall by European
standards and the next few years could w tness consi derabl e cross-border
integration within the EU. Efforts by the Portuguese governnent to limt
Spani sh ownership in the Chanpal i naud group of banks has pronpted criticism
fromthe European Union.

For ei gn busi nessnmen shoul d find the Portuguese banking systemto be simlar to
those in the U S. or other Wstern European countries. Portugal has
transposed into national |aw key EU financial Directives covering banking
coordi nation (the “comunity passport”), auditing on a consolidated basis,
capital structure, solvency, and noney-laundering. A deposit guarantee fund
is in place and the Fund' s resources stood at PTE 52 billion (USD 350 nillion)
at the end of 1995. |In June 1995, deposit guarantees were extended to include
deposits taken by Portuguese banks in other EU countries. Banks’ shares trade
freely on the stock exchange.

GENERAL FI NANCI NG AVAI LABI LI TY

Short-term and nediumtermfinancing are readily available. Overdrafts are the
nost conmmon source of short-termfinance for corporations. The issuance of
conmer ci al paper began in 1993 and has grown rapidly. The placenent of bonds
by corporations is the preferred nediumtermfinancing instrunent.

I nt erconpany borrowi ng i s al so comon.

EXPORT FI NANCE/ METHODS COF PAYMENT

Bankers acceptances and supplier credit are comonly used to finance

i nternational trade. Most international trade is handl ed by comercial banks.
Bot h Exi m Bank and OPI C progranms are available in Portugal, but are little
used because conmmercial credit is widely available and political risks are not
perceived to be high. Project financing frommultilateral institutions such as
the World Bank (I BRD) and the European |Investnent Bank (EIB) are avail abl e.
Conmrer ci al banks al so offer project financing.

PROJECT FI NANCI NG

Contractors may be required to bring financing proposals for major projects

bi ds on a case-by-case basis although generally the Governnment finances the
project. Project financing is available for a wide variety of projects ranging
frombridges to gas pipeline construction

LI ST OF COMMERCI AL BANKS

Banco Conercial Portugués, SA
Rua Augusta 62/74

1100 Lisbon, Portuga

Tel: (351-1) 342 73 81

Fax: (351-1) 342 16 77
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Banco Borges & Irmao (G upo BPI)
Praca do Municipio, 31

1100 Li sbon, Portuga

Tel : (351-1) 322 65 00

Fax: (351-1)

Banco Espirito Santo
Av. da Liberdade, 195
1250 Li sbon, Portuga
Tel : (351-1) 315 83 31
Fax: (351-1) 350 89 15

Banco Essi, SA

Torre 3, Tierno Glvan 14°
1070 Li sbon, Portuga

Tel: (351-1) 380 85 00
Fax: (351-1) 388 82 59

Banco Finantia, SA

Rua Gen. Firmno Mg, 5, 1
1600 Li sbon, Portuga

Tel : (351-1) 720 20 00
Fax: (351-1) 726 53 10

Banco Fi ni banco

Av. Berna, 10

1050 Lisbon, Portuga
Tel: (351-1) 790 28 00
Fax: (351-1) 790 28 01

Banco Fonsecas & Burnay SA (G upo BPI)

Praca do Conercio, 132
1100 Li sbon, Portuga
Tel: (351-1) 321 37 00

Banco I nternacional de Credito
Av. Fontes Pereira de Mel o, 27
1050 Lisbon, Portuga

Tel: (351-1) 311 55 55

Fax: (351-1) 314 61 65

Banco | nternaci onal do Funcha
Av. Jose Mal hoa, 1792

1070 Li sbon, Portuga

Tel: (351-1) 721 12 00

Fax: (351-1) 721 12 01

Banco Mel |l o Conerci al
Av. Jose Mal hoa, 1682
1070 Li sbon, Portuga
Tel: (351-1) 720 15 00
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Fax: (351-1) 720 17 66

Banco Naci onal U tramarino
Av. 5 de Qutoubro, 175
1050 Li sbon, Portuga

Tel: (351-1) 791 80 00
Fax: (351-1)

Banco Pinto & Sotto Mayor
Rua do Quro, 28-3°

1100 Li sbon, Portuga

Tel : (351-1) 347 62 61
Fax: (351-1) 342 70 78

Banco Portugues do Atlantico
Rua Augusta, 84

1100 Li sbon, Portuga

Tel: (351-1) 321 10 00

Fax: (351-1) 422 44 59

Banco Sant ander Port ugal
Praca Marques de Ponbal, 2
1250 Li sbon, Portuga

Tel : (351-1) 310 70 00
Fax: (351-1) 310 72 34

Banco Totta & Agores

Rua do Quro, 88-2°

1100 Li sbon, Portuga
Tel: (351-1) 321 15 00
Fax: (351-1) 321 31 80/1

Bar cl ays Bank PLC

Av. da Republica, 50-2°
1000 Li sbon, Portuga
Tel : (351-1) 793 50 20
Fax: (351-1) 797 96 10

Cai xa Ceral de Depdsitos
Lg. do Cal hariz

1100 Li sbon, Portuga
Tel : (351-1) 346 03 51
Fax: (351-1) 342 13 06

I X. BUSI NESS TRAVEL

BUSI NESS CUSTOVS
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Portugal is a country in transition culturally as well as economcally.
Courtesy, in business and other spheres, is sinply expected and easily

ext ended. Legal
t hat personal
Aggr essi veness i s not yet
socially offensive.

contracts don't
confi dence,

have the strength in business associations

built over years of experience, offers.
keen in marketing because it nmay be interpreted as
Pragmati sm of the Anerican variety, is respected but only

when presented as a possible option to be taken, not as an opportunity that

nust be breathl essly seized.

In terns of everyday business the Portuguese are correct and civil. They
respect the tine of their appointnents and expect the same from ot hers. They

are thorough to a fault,
negoti ati on,
partly to be carefu

matter - -

Port uguese speak two,
second | anguage.

Ameri ca.

No visas are required to visit

are no travel advisories for

January 1
January 17
February 15
February 21
April 2
April 4
April 25
May 9

May 31

June 3

June 10
June 13
July 4
August 15
Sept enber 4
Cct ober 5
Cct ober 9
Novenber 1
Novenber 10
Novenber 23
Decenber 1
Decenber 8
Decenber 25

often pouring over all the docunents relative to a
and not too ready "to just hit the highlights". This is done
(conservative) but also to denponstrate their grasp of the
exhi biting pedantic nerit rather than pragnmatic nmerit. Many

often three | anguages, English being the preferred

Many have relatives in the U S. and have visited North

Portugal for stays of 60 days or |ess. There
Portugal nor have there been for many years.

LEGAL HOLI DAYS FOR 1999

New Year' s Day

Martin Luther King JR s Birthday
Car ni val

Washi ngton’ s Birthday

Good Fri day

East er Sunday

Li berty Day

May Day

Menori al Day

Corpus Christi Day

Portugal Day

St. Anthony’s Day (In Lisbon Only)
I ndependence Day

Assunpti on Day

Labor Day

Procl amati on of The Portuguese Republic
Col unbus Day

Al Saint’s Day

Vet eran’ s Day

Thanksgi vi ng Day

Rest orati on of Portuguese |ndependence
Feast of the Immuacul ate Conception
Chri st mas Day

BUSI NESS | NFRASTRUCTURE

49



Portugal has direct airline connections fromLisbon with all the major cities
in the European Union, New York, Boston and Newark in the United States, a
nunber of Portuguese-speaking countries in Africa, and with the major cities
in Brazil. Porto serves fewer cities directly in the European Union, none in
North Anerica, but does serve major cities in Brazil.

English is a widely spoken second | anguage in Portugal and American busi ness
travel ers can expect to conduct their nmeetings with business and gover nnent
contacts in English.

Portugal is a fully "wired" country with regard to comuni cations, naking
avai l abl e all the services found anywhere el se in Europe: |ong-distance calls
on Stateside credit cards; cellular tel ephones (can be rented from Tel ecel at
the airport departures area); video-conferencing in state-of-the-art
facilities; Internet services; e-nmail, etc.

Housing in Portugal is at European standards but so are the rents. Executive
| ocation costs in Portugal are now in the sane category as any nmjor
conmercial center in the European Union

Health care in Portugal is a constitutional right which neans that the public
health facilities are overburdened and therefore not able to offer the |evel
of service considered normal in the United States. There are a nunber of
private clinics and small private hospitals that are adequate.

Food supplies are plentiful though there are seasonal variations in prices for
peri shabl e itens. Supernarkets are fully stocked. Prices are very close to
those found in the United States and often exceed them for packaged goods.

X. ECONOM C AND TRADE STATI STI CS

APPENDI X A. COUNTRY DATA

(Al figures USD mllions except where noted)

1. Profile

Popul ati on: 9 .9 mllion

Popul ati on grow h rate: 0.0 %

Rel i gi on(s): Predom nantly Roman Catholic
Gover nment system Parl i amentary Denocracy
Language(s): Por t uguese

Vor k week: 40 hours

Appendi x B: Domestic Econony
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(Al figures in mllion USD unl ess ot herw se noted)
1997 1998 1999

GDP 101896 106787 108613
GDP Growth Rate, Percent 3.4% 3. 9% 3. 0%
GDP Per Capita, $U. S 10864 11368 11541
Gover nment Spending as a Percent of GDP 46.2% 46.2% 46.5%
Inflation (Consuner Price Index), % 2. 2% 2.8% 2.8%
Unenpl oynment, Per cent 6. 7% 5. 0% 4. 8%
For ei gn Exchange Reserves (1) 15122 15054 7000
Aver age Exchange Rate, Escudos/USD 175 180 188
Forei gn Debt Service Ratio 3. 4% 3.3% 3. 4%

Note: (1) 1999 nunbers are not conparable to
earlier years due to European Mnetary Union

Appendi x C. Trade
(Al figures in mllion USD unl ess ot herw se noted)

Total Exports, FOB 23929 24158 23895

Total Inports 35022 36884 35842

U S. Exports to Portugal 1104 1051 904

U S. Inports from Portugal 1119 1188 1250
Appendi x D:

Foreign Direct Investment Inflows into Portugal; Industry Sector

Desti nati on

(inmllions of U S. Dollars unless otherw se noted)

Year 1996 1997 1998
Total Foreign Direct I|nvestnent 707.5 1727. 8 870. 1
As a % of Capital Formation 2. 7% 6. 6% 3.1%
As a % of CDP 0.6% 1.7% 0.8%

Br eakdown By Type

Est abl i shment of new conpani es 17. 4 16.9 13.2
Equi ty I ncreases 653.0 263. 4 560. 1
Pur chase of establishnents -23.7 350.9 88.6
Loans & Additional Capital -142. 4 912.7 10.9
Real Estate 109. 8 111.6 178.6
O her 93.4 72.3 18.7
Br eakdown by Sect or
Agriculture, Forestry, Fishing 11.1 4.7 4.7
M ni ng and Quarryi ng 3.7 0.6 -0.7
Manuf act uri ng -79.1 -26.7 -460. 7
Electricity, Gas and Water -86.9 -104.9 291.5
Construction & Public Wrks 19.8 -13.1 10.5
Whol esal e & Retail Trade 247.2 608. 8 132.8
Transport & Conmuni cati ons 48. 2 580. 2 34.4
Banks & Financial Services 477.8 602.0 787.7
O her 65. 6 76.3 69.9
Br eakdown by Country of Oigin
Ger many -73.1 222.9 84.5
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Spai n

France

U K.

O her EU Countries
Total EU

U S.

Japan

Swit zerl and

O her Non-EU Countries
Tot al Non-EU

Portuguese Direct Investment

578. 4
74.7

193.5
9.4

783.0
-120. 8
7.7

152. 9
-115.2
-75.5

Abr oad

450.0
103.0
89.1
229.6
1094. 5
460. 2
3.4
-47.3
217.0
633. 3

(inmllions of U S. Dollars unless otherw se noted)

Year

Total Foreign Direct |Investnent

Br eakdown By Type
Est abl i shment of new conpani es
Equity I ncreases
Pur chase of establishnents
Loans & Additional Capita
Real Estate
O her

Br eakdown by Sect or
Agriculture, Forestry, Fishing
M ni ng and Quarryi ng
Manuf act uri ng
Electricity, Gas and Water
Construction & Public Wrks
Whol esal e & Retail Trade
Transport & Conmuni cati ons
Banks & Financial Services
O her

Br eakdown by Country of Oigin
Cer many
Spai n
France
U. K.
O her EU Countries

Total EU
u. S
Japan
Swit zerl and
O her Non-EU Countries

Total Non-EU

1996
765.1

69. 3
169.5
386.5
67.0
28.6
44.0

0.5
0.0
216.7
225.7
4.9
17.3
6.5
261.0
32.6

131.6
228.5
41. 2
0.0
1.9
493. 4
536. 6

APPENDI X E. U.S. AND COUNTRY CONTACTS

- U.S. Embassy Trade Rel ated Contacts
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1997
1656. 2

47. 4
504. 9
760. 7
247.2
29.5
66. 4

4.8
0.0
371.1
-1.1
1.9
136. 3
219.2
908. 9
15.1

0.8
275.2
41. 8
46. 4
448. 9
813. 2
37.2
0.0
3.6
802. 2
843.0

408. 4
-119. 4
126. 3
1.1
500. 9
224.1
4.2
40.7
100.1
369.1

1998
2442.9

35.4
1169. 6
932.7
196. 3
24.1
84.8

14. 8
0.1
210. 8
702. 9
33.6
407.0
187.6
874.5
11. 7

67.7
283.7
19.5
29.0
661.5
1061. 3
65.2
0.1
4.4
1311.8
1381.6



Li sbon - Commercial Service
Ameri can Embassy

Av. das Forcas Arnadas
Sete Rios

1600 Li sbon, Portuga

Phone: (351-1) 727 3300
Fax: (351-1) 726 8914

or

Conmrer ci al Section
Ameri can Embassy
PSC 83 Box FCS
APO AE 09726

Robert M Shi pl ey
Commercial Attache
Ext. 2526

Porto - Conmercial Services - Porto
Av. da Boavista, 3523, 5° sala 501
4150 Porto, Portuga

Phone: (351-2) 618 6607

Fax: (351-2) 618 6625

Adol f o Couti nho
Conmrer ci al Speci al i st

Showcase Europe Wrld Wde Web: www. sce. doc. gov

Aubr ey Verdun
Chi ef, Econom c Section
Ext. 2240

Robert W cks

Agricul tural Counsel or
Ext. 2358

(resident in Madrid)

OCD

O fice of Defense Cooperation

(sane address as The Commercial Service)
Tel : (351-1) 770-2276,

Fax: (351-1) 726-8913

For International Mil:
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PSC 83
APO AE 09726

Cont act :

Chief, ODC. Capt Roy Merrill (USN), ext. 2277

Chief, Arny Section: Maj. Scott Barker(USA), ext. 2251

Chief, Air Force Section: Lt. Col. Susan Kauf nan (USAF), ext,
Chi ef, Navy Section: Cdr. Carol Desmarais (USN), ext. 2261

- Washi ngt on- Based USG Country Contacts

Ann Corro

USDOC, Portugal Desk O ficer
14th & Constitution Ave., NW
Room 3042

Washi ngton, D.C. 20230

Tel : (202) 482-3945

Fax: (202) 482-2897

- Antham and Bil ateral Busi ness Councils

Portugal -U. S. Chanber of Commerce
5 West 45th Street

New York, NY 10036

Tel . (212) 354-4627

Fax: (212) 575-4737

Ameri can Chanber of Commerce in Portuga

Rua D. Esteféania, 155-5.E

1000 Lisbon, Portuga

Tel : (351-1) 357 25 61

Fax: (351-1) 357 25 80

Contact: Dr. Brito do Ri o, Executive Secretary

- Country Trade or Industry Associations in Key Sectors

Associ acdo Conercial de Lisboa
(Li sbon Commercial Associ ation)
Rua das Portas de Santo Ant&o, 89
1150 Li sbon

Tel: (351-1) 342 32 77

Fax: (351-1) 342 43 04

Camara de Congrcio e Industria do Porto
(Porto Commercial Association)

Pal aci o da Bol sa

Rua Ferreira Borges
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4000 Porto
Tel: (351-2) 339 90 00
Fax: (351-2) 339 90 90

Associ agcdo | ndustrial Portuguesa
(Portuguese Industrial Association)
Praca das Indastrias, Apt. 3200
1301 Li sbon Codex

Tel: (351-1) 360 10 00

Fax: (351-1) 363 90 47

R diveira Mnteiro, 453
4050 Porto

Tel: (351-2) 600 64 48
Fax: (351-2) 606 49 82

Associ acdo | ndustrial Portuense
(Porto Industrial Association)
Exponor

Feira International do Porto
4450 Leca da Palneira

Tel: (351-2) 996 15 30

Fax: (351-2) 996 42 13

Conf ederacdo dos Agricultores de Portugal (CAP)
Av. Colegio Mlitar, Lt. 1786

1500 Li sbon

Tel: (351-1) 710 00 00

Fax: (351-1) 716 61 23

Conf ederacdo do Congerci o Portugués (CCP)
Av. Vasco da Gama, 29

1400 Li sbon, Portuga

Tel: (351-1) 302 05 08/60

Fax: (351-1) 302 06 15

Conf ederacdo da | ndastria Portuguesa (ClP)
Av. 5 de Qutubro, 35 - 1_

1050 Lisbon, Portuga

Tel: (351-1) 354 74 54

Fax: (351-1) 354 50 94

Aneri can Chanber of Conmerce in Portuga
Rua D. Estefania, 155-5

1000 Li sbon, Portuga

Tel: (351-1) 357 25 61

Fax: (351-1) 357 25 80

- Portuguese Governnent Agenci es
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M nistry of Agriculture, Rural Development and Fisheries (MADRP)

(Mnisterio da Agricultura, Desenvol vonento Rural e Pescas)
Praca do Congércio

1100 Li sbon, Portuga

Tel: (351-1) 346 31 51

Fax: (351-1) 347 78 90

Direccao CGeral de Fiscalizacao e Controlo da Qualidade Alinentar
(CGeneral Directorate for Food Quality Control and Supervision)
Av. Conde de Val bom 98

1050 Li sbon, Portuga

Tel: (351-1) 798 36 00

Fax: (351-1) 798 38 34

Secretario de Estado de Agricultura e Desenvol vinento Rura
(Secretary of State for Agriculture and Rural Devel opnent)
Praca do Congércio

1100 Li sbon, Portuga

Tel: (351-1) 346 33 66

Fax: (351-1) 342 03 71

| FADAP - Instituto Financeiro de Apoi o ao Desenvol vi nento
da Agricultura e Pescas
(I'nstitute of Finance for Agricultural and Fishing Devel opnent)
Av. Jodo Criso6stonp, 11
1000 Li sbon, Portuga
Tel: (351-1) 311 62 00
Fax: (351-1) 352 80 30

Secretaria de Estado das Pescas
(Secretary of State for Fishing)
Av. Brasilia, (Al ges, Praia)
1400 Li sbon, Portuga

Tel: (351-1) 301 33 91

Fax: (351-1) 301 65 16

Direccdo Geral de Pescas

(CGeneral Directorate for Fishing)
Edi ficio Vasco da Gana

Doca de Al cantara

1350 Li sbon, Portuga

Tel: (351-1) 391 35 83

Fax: (351-1) 397 97 90/1

M nistry of Environment

M ni sterio do Anbiente
(Mnistry of the Environnent)
Rua do Sécul o, 51-2°

1200 Li sbon, Portuga

Tel: (351-1) 323 25 00

Fax: (351-10 323 25 31

56



Secretario de Estado do Anbiente e do Consuni dor
(Secretary of State for the Environnent)

Rua do Sécul o, 51-2°

1200 Li sbon, Portugal

el: (351-1) 323 15 00

Fax: (351-1) 323 25 88

Direccdo Geral do Anbiente

(CGeneral Directorate for the Environnent)
Mur guei ra, Zanbuj al

Al fragi de

2720 Amadora, Portuga

Tel: (351-1) 472 8200

Fax: (351-1) 471 9074

Instituto da Agua

(Water Institute)

Av. Alnmrante Gago Coutinho, 30
1000 Li sbon, Portuga

Tel: (351-1) 843 00 00

Fax: (351-1) 847 35 71

Instituto de Meteorol ogi a
(I'nstitute of Meteorol ogy)
Rua C, 5- Aeroporto de Lisboa
1700 Li sbon, Portuga

Tel: (351-1) 848 39 61

Fax: (351-1) 840 23 70

M nistry of Economy ( ME)

Di reccdo- Geral das Rel agcdes Econdmicas e | nternacionais
(CGeneral Directorate of Econom c and International Relations)
Av. da Republica, 79-5_

1050 Lisbon, Portuga

Tel: (351-1) 793 30 02

Fax: (351-1) 793 05 08

I nvestimento, Congércio e Turisno de Portugal - |CEP
Av. 5 de Qutubro, 101/103

1050 Li sbon Codex, Portuga

Tel: (351-1) 790 95 00

Fax: (351-1) 795 00 38

Direccdo Geral do Turisno
(CGeneral Directorate of Tourism
Av. Anto6ni o Augusto de Aguiar, 86
1050 Lisbon, Portuga

Tel: (351-1) 357 50 86

Fax: (351-1) 353 85 19
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Instituto Nacional de Engenharia e
Tecnol ogi a I ndustri al

(Hi gh-Tech Institute)

Estrada do Pa¢o do Lumi ar

1649- 038 Li sboa Codex, Portuga
Tel: (351-1) 716 51 41

Fax: (351-1) 716 09 01

Praca do Principe Real, 19
1269 Li sboa, Portuga

Tel: (351-1) 322 47 10
Fax: (351-1) 342 33 62

Instituto Nacional Geol 6gico e Mneiro
(Director of Mnes and Geol ogi cal Services)
Rua Al mrante Barroso, 38

1049- 025 Li sboa, Portuga

Tel : (351-1) 353 75 96

Fax: (351-1) 353 77 09

Secretario do Estado da Industria e Energia
(Secretary for Industry)

Av. da Republica, 79-9.

1050- 243 Li sbon, Portuga

Tel: (351-1) 791 17 50

Fax: (351-1) 796 34 27

Di recgao-Geral da Industria
(CGeneral Directorate of |ndustry)
Av. Consel heiro Fernandes Sousa, 11
1070 Li sbon, Portuga

Tel: (351-1) 389 00 00

Fax: (351-1) 383 10 42

| APVEI - Instituto de Apoi o as Pequenas e Mdi as
Enpresas e ao | nvestinento

(I'ndustrial Small Business Institute)

Rua Rodri go da Fonseca, 73

1099- 063 Li sbon, Portuga

Tel: (351-1) 383 60 00

Fax: (351-1) 383 62 83

Direccdo Geral de Energia
(CGeneral Directorate of Energy)
Av. 5 de Qutubro, 87

1069- 039 Lisboa, Portuga

Tel: (351-1) 792 27 00

Fax: (351-1) 793 95 40

Instituto Nacional de Propriedade Industrial
(National Institute of Industrial Property)
Canpo das Cebol as
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1149- 035 Li sboa, Portuga
Tel: (351-1) 888 11 01
Fax: (351-1) 887 53 08

Instituto Portugues da Quali dade
(Portuguese Quality Institute)
Rua Ant° Gal vao, 2

2829 Monte da Caparica, Portuga
Tel: (351-1) 294 81 00

Fax: (351-1) 294 81 01

M nistry of Work and Solidariety

M nistério do Trabal ho e da Solidariedade
(Mnistry of Labor)

Praca de Londres, 2

1000- 190 Li sboa, Portuga

Tel : (351-1) 844 17 00

Fax: (351-1) 844 18 18

| nspec¢do Geral do Trabal ho

(I nspector General of Enploynent)
Praca do Al val ade, 1-1°

1700 Li sbon, Portuga

Tel: (351-1) 797 51 76

Fax: (351-1) 795 70 58

Direccdo Geral do Enprego e Formacdo Profissiona
(CGeneral Directorate of Enploynent)

Praca de Londres, 2

1000- 190 Li sboa, Portuga

Tel: (351-1) 844 11 00

Fax: (351-1) 847 00 27

Instituto do Enprego e Fornmacdo Profissiona
(I'nstitute of Enploynent)

Av. José Ml hoa, 11

1099- 018 Li sbon, Portuga

Tel: (351-1) 722 70 00

Fax: (351-1) 722 70 09

M nistry of Finance (MF)

M ni st éri o das Fi nancas
(Mnistry of Econony and Fi nance)
Av. Infante D. Henrique, 1

1100- 278 Li sboa, Portuga

Tel : (351-1) 888 46 75

Fax: (351-1) 886 23 60

Gabi nete do Secretéri o de Estado Orcanento
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(Secretary of State for the Budget)
Av. Infante D. Henrique

1100 Li sbon, Portugal

Tel: (351-1) 888 46 75

Fax: (351-1) 886 36 58

Direccdo Geral de Estudo e Previsao

(CGeneral Directorate of Study and Prevision)

Rua da Al f andega, 5-2°

1100 Li sbon, Portugal

Tel: (351-1) 881 11 95 Fax: (351-1) 887 82 27

Direccdo Geral das Al fandegas
(Custons Directorate)

Rua da Al fandega, 5

1149- 006 Lisboa, Portugal
Tel: (351-1) 886 81 85

Fax: (351-1) 887 83 35

M nistry of Justice (M)
M nisterio da Justica
(Mnistry of Justice)

Praca do Conercio

1149- 019 Li sboa, Portugal
Tel: (351-1) 322 23 00
Fax: (351-1) 346 76 92

Regi st o Naci onal das Pessoas Col ectivas
(National Registry)

Praca Silvestre Pinheiro Ferreira, 1-C
Apartado 1501-803 Lisboa, Portugal

Tel: (351-1) 774 12 75

Fax: (351-1) 778 3724 | 774 12 64

M nistry of Equipment, Planning and Territorial

Admi ni strati on( MEPAT)

M ni steri o do Equi panento, Pl aneanento e Adm nistracao do Territorio
Rua de S. Manede ao Cal das, 21

1100- 533 Li sboa, Portugal

Tel: (351-1) 886 11 19

Fax: (351-1) 886 18 95

Secretari o de Estado dos Transportes
(Secretary of State for Transportation)
Rua de S. Manede ao Cal das, 21

1149- 050 Li sbon, Portugal

Tel: (351-1) 886 11 19

Fax: (351-1) 886 18 95
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Secretario de Estado das Cbras Publicas
(Secretary of State of Public Wrks)
Rua de S. Manede ao Cal das, 21

1149- 050 Li sbon, Portuga

Tel: (351-1) 886 11 19

Fax: (351-1) 886 23 16

Secretaria do Estado da Habitacdo e Conuni cacles
(Secretary for Housi ng and Conmmuni cati on)

Rua de S. Manede ao Cal das, 21

1149- 505 Li sbon, Portuga

Tel: (351-1) 886 50 77

Fax: (351-1) 886 23 00

Di rec¢do- Geral de Aviacédo G vil
(CGeneral Directorate of Cvil Airlines)
Ed. 4/6, Rua B, Aeroporto de Lishboa
1700 Li sbon, Portuga

Tel: (351-1) 842 35 00

Fax: (351-1) 840 23 98

Di reccdo-Geral de Transportes Terrestres
(CGeneral Directorate of Overland Transportation)
Av. Forc¢as Arnmdas, 40

1649- 022 Li sbon, Portuga

Tel: (351-1) 794 90 00

Fax: (351-1) 793 62 57

Instituto das Conuni cagcoes de Portuga
(I'nstitute of Communicati on)

Av. Jose Mal hoa, 12

1099- 017 Lisbon, Portuga

Tel: (351-1) 721 00 14

Fax: (351-1) 721 10 01

Laboratori o Naci onal de Engenharia Civil
(National Laboratory of Civil Engi neering)
Av. do Brasil, 101

1700- 066 Li sbon, Portuga

Tel: (351-1) 848 21 31

Fax: (351-1) 849 76 60

Instituto National de Estatistica
(National Institute of Statistics)
Av. Antoni o Jose de Al neida

1000- 043 Li sbon, Portuga

Tel: (351-1) 842 61 00

Fax: (351-1) 842 63 80

Fundacdo para a Ciéncia e a Tecnol ogi ca
(Sci ence and Technol ogy Foundati on)
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Av. D. Carlos I, 126-2°
1200- 651 Li sbon, Portugal
Tel: (351-1) 392 43 00
Fax: (351-1) 390 74 81

M nistry of Health (MS)
M ni steri o da Saude
(Health M nistry)

Av. Jodo Crisostonp, 9
1093 Li sbon, Portugal

Tel: (351-1) 330 50 00
Fax: (351-1) 330 50 03

Secretari o de Estado da Saude (Secretatry of State for

Av. Joado Crisostono, 9-5°
1000 Li sbon, Portugal
Tel: (351-1) 354 45 60
Fax: (351-1) 353 66 87

Direccdo Geral de Saude
(CGeneral Directorate of Health)
Al aneda D. Afonso Henriques, 45
1049- 005 Li sbon Codex, Portugal
Tel: (351-1) 843 05 00
Fax: (351-1) 843 05 30

M sterio da Defesa

Di rector Nacional do Armanento
e Equi pament o

Avenida Il ha da Madeira 1

1400 Li sboa, Portugal

Tel: (351-1) 301 00 01

Arny:

Di vi sdo de Logistica

Est ado- Mai or do Exército
Rua Museu de Artilharia
1100 Li sboa, Portugal
Tel: (351-1) 888 21 31

Navy:

Chefe de Diviséo de Logistica
Est ado- Mai or da Arnmada

Praca do Congércio

1100 Li sboa, Portugal

(351-1) 347 62 38

Air Force:
Chefe da Quarta Divisdo (Logistica)
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Est ado- Mai or da Forca Aerea
Aveni da Leite de Vasconcel os
Al fragi de

2720 Amadora, Portuga

Tel: (351-1) 471 57 94

O fsets:

Enpresa Portuguesa de Defesa
( Enpor def)

Avenida Julio Dinis, 9-11
1050 Lisboa, Portuga

I nvesti mentos, Conércio e Turisno de Portugal
Di rec¢cdo de Desenvol vi mento de Mercados
Avenida 5 de Qutubro, 101

1050 Lisboa, Portuga

Tel: (351-1) 790 95 00

Banks and Stock Exchange

Banco de Portugal

Rua Francisco Ribeiro, 2
1150- 165 Li sbon, Portuga
Tel: (351-1) 346 29 31
Fax: (351-1) 346 48 43

Bol sa de Val ores de Lisboa
(Li sbon Stock Exchange)
Rua Soeiro Pereira Gones
Edi fi co da Bol sa

1649- 017 Li sbon, Portuga
Tel: (351-1) 790 99 04
Fax: (351-1) 795 20 22

Bol sa de Val ores do Porto
(Porto Stock Exchange)

Av. da Boavista, 3433
4149-017 Porto, Portuga
Tel: (351-2) 618 58 58
Fax: (351-2) 618 55 66

(1 CEP)

LI ST OF COVMERCI AL BANKS

Banco Conercial Portugués, SA
Rua Augusta 62/ 74

1100 Li sbon, Portuga

Tel: (351-1) 342 73 81
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Fax: (351-1) 342 16 77

Banco Borges & Irmao (G upo BPI)
Praca do Municipio, 31

1100 Li sbon, Portuga

Tel : (351-1) 322 65 00

Fax: (351-1)

Banco Espirito Santo
Av. da Liberdade, 195
1250 Li sbon, Portuga
Tel : (351-1) 315 83 31
Fax: (351-1) 350 89 15

Banco Essi, SA

Torre 3, Tierno Glvan 14°
1070 Li sbon, Portuga

Tel: (351-1) 380 85 00
Fax: (351-1) 388 82 59

Banco Finantia, SA

Rua Gen. Firmno Mg, 5, 1
1600 Li sbon, Portuga

Tel : (351-1) 720 20 00
Fax: (351-1) 726 53 10

Banco Fi ni banco

Av. Berna, 10

1050 Lisbon, Portuga
Tel: (351-1) 790 28 00
Fax: (351-1) 790 28 01

Banco Fonsecas & Burnay SA (G upo BPI)
Praca do Conercio, 132

1100 Li sbon, Portuga

Tel : (351-1) 321 37 00

- Country Narket Research Firnms

A.C. Nielsen Co.

Rua D. Filipa Vil hena 38-3°
1049- 004 Lisbon, Portuga
Tel: (351-1) 781 12 00
Fax: (351-1) 781 14 45

CEMASE

Av. Marqués de Tonar, 106, 3° E
1050- 158 LI SBOA

Tel : 351-1/793-2129



Fax: 351-1/796-5644

Consul mark - Gabi nete Consultor de Marketing Lda.
Rua Pascoal de Melo 67-4°

1000- 232 Li sbon, Portuga

Tel: (351-1) 843 90 62

Fax: (351-1) 843 90 62

Data E

Av. da Liberdade 244, 6
1250- 149 LI SBOA

Tel: (351-1) 355 32 80
Fax: (351-1) 356 09 51

Dun & Bradstreet Lusitana, Lda.
Rua Barata Sal gueiro, 28, 3°
1250- 044 LI SBOA

Tel: (351-1) 314 66 36

Fax: (351-1) 315 75 51

Ecotel Portugal - Estudos de Mercado SA
Rua Al exandre Hercul ano, 9-4.

1150- 005 Li sbon, Portuga

Tel: (351-1) 354 32 69

Fax: (351-1) 354 32 83

ESEO - E M Estudos de Mercado Lda.
Rua Marques da Fronteira, 76-5°
1070 Li sbon, Portuga

Tel: (351-1) 385 81 81

Fax: (351-1) 388 12 77

MARKTEST - Marketing, Organizacdo e Fornac¢do Lda.
Rua S. José 183-2°

1169- 116 Li sbon, Portuga

Tel: (351-1) 354 32 69

Fax: (351-1) 354 32 83

SELGEC

Rua Al exandre Herculano, 39, 1 D
1250- 009 LI SBOA

Tel: (351-1) 351 14 90

Fax: (351-1) 351 14 98

PUBLI CATI ONS
The foll owi ng publications are useful sources of econom c and conmerci al
i nformation:

Area Handbook for Portuga
Superi nt endent of Docunents
U S. Government Printing Ofice
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Washi ngton, D.C. 20402

TOP Export of Portugal
(Engl i sh- Port uguese)
Jovitur, Lda.

Av. Infante Santo, 23 3 B
1300 Lisbon, Portuga

Estatisticas Indlstrias
(I'ndustrial Statistics)

Anuario Estatistico

(Statistical Yearbook)
Estatisticas do Congérci o Externo
(Foreign Trade Statistics)

Instituto Nacional de Estatistica
Av. Antonio Jose de Al neida
1000 Lisbon, Portuga

CECD Econom ¢ Surveys--Port ugal
CECD Publications Center
1750 Pennsyl vani a Avenue, N W
Washi ngton, D.C. 20006

I nternational Custons Journal --Portuga

International Custons Tariff Bureau
Rue de | ' Associ ation, 38
B- 1000 Brussels, Bel gi um

Busi ness Report

Portugal -U. S. Chanber of Commerce
590 Fifth Av., third fl oor

New York, NY 10036

Tel : 212 354 4267

Fax: 212 575 4737

Contact: Ana OGsorio, Exec. Dir

APPENDI X F. MARKET RESEARCH

Li st of Available Industry Subsector Analysis | SAs

| SA - Analytical and Scientific Instruments,
| SA - Auto Parts and Services, February,

1998

| SA - Tel ecommuni cati ons Equi prent, ©March, 1998

| SA - Conputer Software, March, 1998

| SA - Airport and Ground Support Equi prent, April,
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Li st of Upconm ng I ndustry Subsector Analysis (I SAS)

Aut onptive Parts and Accessories, Decenber 1999

I nternet Services, January 2000

Anal ytical and Scientific Instruments, February 2000
Franchi si ng, February 2000

Conput ers, March 2000

Renewabl e Energy, April 2000

Solid Waste Recycling Equi pnent, April 2000

Dent al Equi pnent and Supplies, April 2000

Travel and Tourism Trends in Portugal, July 2000

Air Pollution Control Equi prent and I nstrunentation, July 2000

A conmplete Iist of market research is available on the National Trade Data
Bank.
APPENDI X G. TRADE EVENT SCHEDULE

DATE EVENT CITY SCE
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